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This annual report details the Dry July 2021 campaign and covers  
Dry July Foundation financials from 1 Jan 2021 to 31 December 2021.

ABOUT DRY JULY FOUNDATION
Our Purpose
Dry July Foundation’s mission is 
to improve the comfort, care and 
wellbeing of cancer patients, their 
families and carers.

Our Vision
Dry July Foundation’s vision is 
to ease the burden and reduce 
the stress of a cancer diagnosis 
for every Australian.

 Dry July Ltd 
705/6A Glen Street 
Milsons Point, NSW 2061 
Australia

For more information about Dry July Foundation please contact:

     ABN 88 497 552 964

 +61 2 9247 6691

 team@dryjuly.com

 www.dryjuly.com

 twitter.com/dryjuly

 facebook.com/dryjuly

ABOUT THE 
DRY JULY CAMPAIGN

Dry July is the annual fundraising campaign run by Dry July Foundation.  Dry 
July challenges people to give up alcohol for the month and raise vital funds 
for people affected by cancer.  Since 2008, the Dry July campaign has raised 
over $73 million dollars to support over 80 Australian cancer charities.
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Ian is a Communications 
Specialist, and the former 
Chairman and CEO 
of George Patterson 
Bates, Australia’s largest 
adverting agency. He 
retired from that role 
in 2002 and took up 
a career as a non-
executive director. 

Ian has a long history 
with NFP and community 
activities which included 
board positions with 
Starlight Foundation  
and National Australia 
Day Council. 

He is a member of the 
Australian Institute of 
Company Directors, and a 
graduate of the Harvard 
Business School Advanced 
Management Program. 

Brett has extensive 
experience running 
mass-market, online 
peer-to-peer fundraising 
initiatives for leading 
NFPs worldwide. 

He co-founded the Dry 
July Foundation in 2008 
and is now the Managing 
Director of Ezy Raise, 
a leading fundraising 
platform provider. 

Brett holds a BA (Hons) 
in Graphic Design and 
Communication and 
is a Graduate of the 
Australian Institute of 
Company Directors.

Kenneth has ten years 
public relations consulting 
experience in ANZ and 
the UK and is well-versed 
in communicating brand 
strengths to both consumer 
and specialist audiences. 
With considerable not-
for-profit, corporate and 
consumer technology 
experience, he has key 
strengths in executive 
counsel, brand strategy, 
community engagement 
and problem-solving. 

Kenneth holds an MA 
(Hons) from St Andrews 
University and an 
advanced certificate from 
the Chartered Institute  
of Marketing.

OUR DRY JULY FOUNDATION BOARD

Chairman &  
Non-Executive Director

GAICD, Executive Director  
& Co-Founder

Non-Executive Director

Ian Elliot Brett Macdonald Kenneth McGilvary
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Graeme is a lawyer 
with over 35 years’ 
experience. Currently 
a senior consultant with 
law firm HWL Ebsworth, 
Graeme has advised 
the boards of some 
of Australia’s largest 
companies and its 
various governments.  
He is recognised by 
Best Lawyers as one of 
the leading lawyers in 
Australia for regulation.

Graeme has participated 
in every Dry July 
campaign since 2009, 
and has been a board 
member of the Dry July 
Foundation since 2012.

Holding degrees in Law 
and Arts from Sydney 
University, Graeme 
has been admitted to 
practice as solicitor in 
the Supreme Courts of 
Victoria and New South 
Wales, the High Court of 
Australia, and the High 
Court of New Zealand.

Scott is a Fellow of the 
Institute of Chartered 
Accountants in Australia 
and New Zealand 
with over 22 years of 
commercial experience. 
Scott is a Director and 
owner of ABR Virtus 
Chartered Accountants 
in Canberra. Scott holds 
a B. Bus (Accounting) 
from Charles Sturt 
University, is a 
Registered Tax Agent 
and an Authorised 
Representative of SMSF 
Advisors Network  
Pty Ltd.

Felicity has over 20 years’ 
experience in financial 
services, with the past 
16 years working for the 
Westpac Group.

In Sept 2017, Felicity 
was appointed Head 
of Women’s Markets 
for the Westpac 
Group, responsible for 
overseeing initiatives 
across the Group that 
help to build the financial 
confidence in women 
and girls. The initiatives 
include education, 
information and access to 
networking opportunities 
across Australia. More 
recently Felicity has 
extended her portfolio to 
lead a variety of customer 
advocacy programs and 
to lead the St. George, 
BankSA and Bank of 
Melbourne Foundations. 

Non-Executive Director Non-Executive Director Board Advisor

graeme dennis Scott Abraham Felicity Duffy
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A MESSAGE FROM
OUR CHAIRMAN

2021 was a year that challenged 
every person, every business 
and every charity. Most charities 
were left with depleted revenues 
due to the importance of physical 
gatherings required for their fund 
raising campaigns overlayed with 
the challenges of working remotely 
in business structures that had not 
yet fully embraced digital transition.

At Dry July, we were fortunate 
that our sole fundraising mechanic 
is a peer to peer digital model, 
unreliant on physical gatherings and 
a business digitally structured from 
birth. Most important to delivering 
yet another record fundraising year 
was the cohesion and dedication 
of our tiny team of management, 

fused together within a culture of 
mutual respect and collaboration 
and driven by a deep commitment 
to the cause which saw the annual 
campaign delivered from home 
without missing a beat. 

They say that corporate culture 
can be defined as ‘what happens 
when no ones watching’. Our team 
needed no physical supervision. 
They just lifted their technology, 
took it home and ploughed on 
with full responsibility. A great 
testament to the business leadership 
of CEO Brett Macdonald and his 
successor Katie Evans. Remarkably, 
our supporters grew in numbers 
and dollars donated. Thanks to 
the generosity and tenacity of our 
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39,700 Dry Julyers they helped to 
raise over $13.3 million for people 
affected by cancer.

I am incredibly proud of the on-going 
success of our annual Dry July 
campaign that continues to motivate 
and inspire everyday people to 
achieve outstanding results. It is 
through their participation and 
fundraising that we are able to 
provide significant and vital funding 
to many cancer organisations, large 
and small, across Australia. The 
services and programs delivered by 
our beneficiary partners continue 
to make a tough time a little easier 
for cancer patients, their families 
and carers. I want to particularly 
acknowledge the contribution and 
support of our major beneficiary 
partners, Cancer Council, Leukaemia 
Foundation, McGrath Foundation, 
Ovarian Cancer Australia, Prostate 

Cancer Foundation of Australia  
and Redkite.

I would also like to thank our 
marketing partners at Marlin 
Communications and Chello 
and all our media, creative and 
advertising partners. We are also 
grateful to our corporate partners 
who encouraged their employees 
to participate and raise funds.

We will continue to work hard 
to highlight the purpose of Dry 
July Foundation so that we can 
build awareness around the care, 
support and wellness services 
available to people experiencing 
cancer. The Foundation is funded 
purely through the generosity of 
businesses and individuals, and 
we are proud of what we have 
been able to achieve together in 
uncertain times.  
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The Dry July Foundation Board 
continues to be a source of 
solid advice and guidance for 
our Foundation team. We were 
delighted to be joined by Board 
Advisor Felicity Duffy from the 
Westpac Group through the year.  
We were also thrilled to learn of an 
incredible new project for our CEO, 
Katie Evans, growing her family 
of two to three at the end of 2021.  
We will welcome John Trevillian as 
Interim CEO of Dry July Foundation 
over the next 12 months, while Katie 

enjoys her maternity leave.

While the world’s focus has 
been on the pandemic, at Dry 
July we have kept ours on those 
simultaneously dealing with their 
cancer journey. As if life wasn’t 
already tough enough without 
a Covid overlay. We remain 
committed to easing that journey 
of cancer patients and their 
families and carers – with your 
generous ongoing support.

Thank you all.

– Ian Elliot
     Dry July Foundation Chairman



Dry July Foundation Impact Report 2021 9

On behalf of the Dry July Foundation 
Board and team, thank you to all 
those who supported the Foundation 
and our annual Dry July campaign 
in 2021.

It’s been another incredible year 
for the Foundation, despite many 
challenges once again due to 
COVID-19. 

This year we launched a new 
creative concept, asking Aussies 
to raise a glass to NOT drinking, 
and say, ‘I won’t drink to that,’ and 
‘Cheers’ to the many wonderful 
ways Dry July funds make a 
difference. I’d like to thank our 
friends at Marlin Communications, 
Chello, Forward Agency and Hearts 
and Science for helping bring our 

new creative campaign to life, and 
with remarkable success.

With our 2021 campaign launched 
in early May and in full swing, come 
June we saw another spike in Covid 
cases, which led to another  
lockdown across almost half of 
Australia, impacting many of 
our Dry Julyers. I’m proud to say 
that lockdowns did not stop our 
dedicated Dry Julyers and donors 
from banding together and achieving 
an outstanding result. 2021 was the 
Foundation’s biggest fundraising 
year ever, raising an outstanding 
$13.3 million thanks to our 39,700 
participants. Without the support 
of these inspiring people, Dry July 
would not be what it is today.

A MESSAGE FROM
OUR CEO
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The incredible result from our 2021 
Dry July campaign allowed us to 
support 49 cancer organisations 
around Australia, who provide 
services and support to people 
affected by cancer. I want to make 
special mention of our major 
beneficiary partners Cancer 
Council, Leukaemia Foundation, 
McGrath Foundation, Ovarian 
Cancer Australia, Prostate Cancer 
Foundation of Australia and Redkite 
for their continued partnership and 
contribution to the Dry July campaign.

I would also like to thank the always 
hard working and humble Dry July 
Foundation team. I couldn’t be 
prouder of the way in which we came 
together during another year that 
threw us multiple curve balls. Our 

powerful small team achieves big 
things, and it’s due to their positive 
attitude, trust in their capabilities and 
passion for the cause.

Lastly, I am saying “See you 
later,” not “Goodbye” as I 
embark on the next chapter of 
my life, motherhood. I hand the 
CEO reigns over for my parental 
leave to John Trevillian, appointed 
by the Foundation’s Board for 
his experience in events and 
management. I wish the Dry July 
Foundation team all the best over 
the next 12 months and remain 
invested as ever in the Foundation 
and the Dry July campaign’s 
success.

I look forward to seeing you all  
in 2023!

– Katie Evans
     Dry July Foundation CEO
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OUR DRY JULY 2021
MAJOR BENEFICIARIES 

The collaborative nature of 
the relationships that Dry July 
Foundation has forged with each of 
our Major Beneficiaries has been 
instrumental in the ongoing success 
of the Dry July campaign. Partnering 
with respected and recognised 
national organisations has enabled 
increased funding to be awarded to 
projects and programs that improve 
the comfort and wellbeing of people 
affected by cancer.

In 2021, Dry July Foundation was  
both honoured and grateful to 
have partnered with six major 
beneficiaries; Cancer Council, 
Leukaemia Foundation, McGrath 
Foundation, Ovarian Cancer 
Australia, Prostate Cancer 
Foundation of Australia and Redkite.
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We would like to acknowledge the extraordinary efforts of our Dry July 
beneficiaries in supporting Dry July. This year supporters of these 27 
campaign beneficiaries raised an incredible $2.5 million. 

OUR DRY JULY 2021
CAMPAIGN BENEFICIARIES 
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AREAS FUNDED BY 
DRY JULY FOUNDATION

accommodation 
projects

information / 
support service 

projects

projects for  
comfort items

refurbishments /
furniture

entertainment  
item projects

transport to  
treatment services

hospital equipment 
projects

wellness & 
complementary 

therapy programs

$9 MILLION AWARDED FOR...

Educational programs & 
resources for all stages 
of the cancer journey 
(podcasts, booklets, 
videos, online programs)

Information & support services 
for patients, family members 
and carers (including 
dedicated cancer support 
helplines, cancer support  
co-ordinators, social  
workers, and counsellors)

Supporting cancer 
services accessible 
by all Australians

cancer specialist nurses 
including breast, bowel, 
ovarian and prostate

$13.3 
million 
raised

39,700+  
went alcohol-free 

in July

15
national

+ 34
local 

 

109
projects 
funded

Everything we fund is to benefit cancer patients and their families and carers. 
We aim to make a difficult time, a little easier for those affected by cancer.

IMPACT SUMMARY – DRY JULY 2021

organisations supported

Dry July Foundation Impact Report 2021 13
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With a strong family history of 
cancer, 38-year-old Luise Gordon 
‘just knew’ that something wasn’t 
right when she discovered a lump 
under her arm three years ago. 
Little did Luise know that after 
chemotherapy, while she was 
preparing for radiation, that an 
abnormality would be detected on 
her bones and kidney.

There’s never a good time to be 
diagnosed with incurable metastatic 
cancer, but when that diagnosis 
comes in your 30’s it’s especially 
hard – and that’s where the support 

Dry July 2021 fundraising will ensure McGrath Breast 
Care Nurses can continue to provide support to families 
experiencing breast cancer across Australia. 

of McGrath Breast Care Nurse, Sam, 
came in for Luise.

Bringing peace of mind to Luise through 
expert clinical care, advocacy and 
genuine compassion, Sam has played 
a fundamental role in helping Luise 
navigate her breast cancer experience. 

“I met Sam not long before I got the 
stage 4 diagnosis, she pulled out my 
drain after the double mastectomy. 
Once I was  diagnosed as metastatic,  
she became my McGrath Breast Care 
Nurse and that constant support has  
been so amazing.“

LUISE AND SAM
MCGRATH FOUNDATION
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“Sam helped me with every 
appointment that I had, from the 
oncologist to the surgeon. She has 
really helped me understand my 
treatment options and translate 
the medical jargon. Honestly, she 
has helped my journey so much, 
it would have been really difficult 
without her.”



Dry July Foundation Impact Report 2021 16

2020 was a year that Kelly O’Sullivan 
will never forget. 

After monitoring a lesion found in her 
inner cheek lining, an ulcer developed 
in her mouth and tongue. Kelly’s 
regular specialist appointment was 
cancelled due to COVID but when 
her pain became so bad, she was 
ordered to head straight to The Royal 
Melbourne Hospital.

Initially, Kelly thought it would just 
require scraping and she would be 
given some pain killers, but realised 

Not only was Kelly one of the ambassadors for Royal 
Melbourne Hospital, she was also the Dry July team 
leader of ‘Kelly’s Cancer Warriors’ and raised an 
incredible $31,407 in total for Royal Melbourne Hospital 
this year. How amazing is that! 

KELLY
ROYAL MELBOURNE HOSPITAL

the worst when she was told she had 
Stage 4 cancer and required a full 
jaw reconstruction. 

“I owe my life to the amazing staff 
at RMH, going dry for July is the 
very least I can do in order to raise 
much needed funds and awareness 
for this terrible illness. While my 
fight is far from over, I am able to 
find the strength to continue each 
and every day surrounded by so 
much love and support”.
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2021 Dry July fundraising means 
Royal Melbourne Hospital can 
fund multiple projects and items, 
including their Head and Neck Post 
Op Nurture Packages and their 
incredible Therapeutic Songwriting 
program; helping to ease the 
impacts of surgery and reduce 
hospital stays, as well as providing 
some much needed time out and 
an overall enhancement to their 
quality of life. 
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When you call the line, you 
receive expert care from expert 
nurses like Bernie Riley, PCFA’s 
General Manager of Supportive 
Care Programs.

Known for his famous smile and 
baritone voice, Bernie helped build 
and launch the service, practicing 
as a nurse and specialist nurse for 
more than 17 years before taking 
on the challenge.  

The funds you raised for Prostate Cancer Foundation of 
Australia during Dry July 2021 will go towards PCFA’s 
Prostate Cancer Specialist Telenursing Service, which 
provides life-changing support to men and families 
impacted by prostate cancer.

“Every day 49 Australian men are 
diagnosed with prostate cancer. 
With Australia’s ageing and 
increasing population, more men 
than ever are living with long-term 
effects of the disease and urgently 
need our support,” he says.

“Being diagnosed and having to 
navigate the health system can be 
scary, but having the support of a 
prostate cancer specialist nurse can 
make all the difference.

BERNIE
PROSTATE CANCER FOUNDATION
OF AUSTRALIA
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“We have unrivalled experience and 
knowledge and can help explain 
treatment options and side effects, 
giving callers strategies to help cope 
with prostate cancer. We’re available 
to support men and their loved ones 
in the days, weeks, months, and years 
after diagnosis, and can also answer 
community questions about symptoms 
and screening.

“We exist to empower Australian men 
to beat prostate cancer, and answer 
the phones fully armed and informed!”
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Our Top Individuals
Emma Milner
$45,2291

Sean Clancy
$32,000 2

Rory Constelloe
$31,911 3

Cherie Dear
$31,417 4

Ross Perrett
$20,592 5 

Mark Jocelyne
$20,293 6

Ian Elliot
$20,131 7

Adam Kingston
$19,709 8

Steve Duggan
$19,313 9

Kim Pike
$17,275 10

OUR TOP INDIVIDUAL FUNDRAISERS

Meet Cherie, one of our 
phenomenal Dry July top 
fundraisers this year – who 
raised a massive $31.4k for 
Pancare Foundation! 

When Cherie’s husband Paul, ex 
Hawthorn premiership player and 
Norm Smith Medallist, was diagnosed 
with stage 4 pancreatic cancer in 
September 2020, the couple decided to 
fight his diagnosis their own way. Paul 
was initially told that the cancer was 
incurable and inoperable and that he 
would need chemotherapy to stop the 
cancer from spreading further.

Not one to sit back and accept the 
prognosis given, Paul and Cherie 
continued researching, and have been 
on an exploratory journey around the 
world, embracing different healing 
traditions, rituals, and beliefs.
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OUR TOP BENEFICIARY 
& SOCIAL TEAMS

One of our infamous Dry July teams 
this year stepped up to show their 
support for people affected by cancer, 
and honour the life of one of their 
fellow team member’s dad, Steve 
Lucas, who sadly lost his life to cancer 
last year. Not only did they raise 

This year showed us that absolutely nothing can hold our 
Dry Julyers back. Having a sober sidekick or two was more 
important than ever, proving it’s a great way to keep each 
other motivated (and dry!) for the month.

an incredible $6,573 for Dry July 
Foundation, but they created custom 
made ‘Dry July’ inspired NRL jerseys 
for the whole team! In true Dry July 
spirit, the boys demonstrated teamwork 
and commitment to the challenge, 
while also having a lot of fun with it. 
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Our Top social teams
Billy’s Frothy Fund
$83,0771

Team Valerie
$58,1902

The Melbo’s
$55,847 3

Skeets Squad
$53,3784

Dry July 
Foundation Team
$47,342 5 

Christina’s Cancer 
Warriors
$32,691 6

Northern Health 
Team
$31,199 7

Nepean Hospital 
Cancer Care Crusaders
$29,663 8

Roosters
$28,382 9

Team Bendigo Health
$27,244 10

Social Teams Raised by Social Teams

1,967 $2,192,731

We won’t lie, the last two years of Dry July have been the toughest yet, 
but our social teams well and truly pulled through, coming together to 
raise a glass of their favourite non-alcoholic drink to to help create a 
better life for people affected by cancer. 
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OUR DRY JULY PARTICIPANTS

had a positive 
experience

would go dry again 
to support the cause

found their (sense of 
achievement) to be the most 
rewarding part of Dry July

2021 didn’t come without challenges, but it seems our Dry 
Julyers were happy to rise to the challenge! 

All of our 39,700 Dry July participants proved to be the 
lifeblood of our record -breaking year, raising $13.3 million 
to help create a better life for people affected by cancer. 

Our post campaign survey to our  
2021 Dry July participants* revealed… 

97% 63% 43%

 *Source: Dry July 2021 Participant Survey n=5,185
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Never shying away from an opportunity to connect with 
each other, our #DryJuly community flooded Dry July 
Foundation social media channels with encouraging 
and positive sentiments from the start of the challenge, 
right to the finish. 

Kim took part in Dry July to honour the life 
of her incredibly strong uncle Mike, who 
endured a courageous journey with bowel 
cancer and leukaemia. Kim went on to raise 
an incredible $1,744 for Dry July Foundation 
– an amazing effort!

HAPPY 
DRY JULY!

Cheers from the USA! I’m participating 
over here.

I’m on board - thanks a plenty to my donors.

My 4th year in a row bring it on

My first year – ready to go
Good on you all hope you do well and 
raise plenty of money

I’m proud of myself, as drinking alcohol 
was a big part of my life, had help with 
these non alcoholic beverages. Looking 
forward to staying sober!HALFWAY

THERE
Wonderful effort to all

Going strong

Great job everyone, keep up the 
great work! We can do this!

HAPPY
AUGUST! Yay!!!!!!! Well done everyone and great to 

have contributed to such a worthy cause

Wow, amazing effort everyone! 
Happy 1st August

Thank you to all supporters. I’ve had a 
great month for a significant cause. 

Ok here’s something I didn’t expect. I don’t 
feel like a drink. I’ve been jokingly counting 
down the hours last week but now the day 
is here I am sticking with the zero options 
as I genuinely don’t feel like alcohol. 

Legends     stoked to be a part of it
Such an amazing experience
Well done to us all

Yay sober buddy we are halfway 
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OUR DRY JULY WORKPLACE TEAMS

2021 continued to present many 
challenges for workplaces operating 
amid a global pandemic. It did not 
however deter our amazing Dry 
July Workplace Teams.  

In Dry July 2021, businesses of 
all sizes, from city, the country 
and in-between, came together to 
make it our biggest Dry July yet for 
workplace team fundraising. 

What an outstanding result.

helping to raise  
over $1,257,000*  

for people affected 
by cancer

769 
workplace teams

with

3,425 
team members 

*Team Total Raised is current as of 19 October, 2021

All the best team especially those 
based in Sydney. Immense respect!

Well done team on supporting such 
a worthy cause.

Great effort everyone. So important 
especially in these times to assist 
with the well-being of people affected 
by cancer and their families.

It’s Day 7!! A week in and going 
strong. Remember who you’re doing 
this for and why! Let’s Go Team BHP 
Nickel West!
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Our Top 10 Dry July Workplace teams

Rio Tinto Worley_Gudai-Darri 
(Koodaideri)
$25,087

1

Ray White Erskineville  
Surry Hills
$22,542

2

PKF Sydney, Newcastle and 
Central Coast
$17,766

3

Capricorn Coast Sand & Soil 
$15,9284

Dell Technologies
$14,030 

5 

Salesforce
$14,013 

6

Austal
$12,939 

7

BHP
$12,405 

8

MinterEllison
$11,851 9

WesTrac
$11,504 10

“The best and most unexpected part of participating 
in a Dry July team, was the impact it had on our 
health, which in turn, changed the way we worked 
and communicated with each other in a positive way”

Dry July Workplace Team Leader,
dry july 2021

We’d like to acknowledge the superb fundraising efforts of our Top 10 
Workplace Teams for Dry July 2021.
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OUR DRY JULY ORGANISATIONS

When a number of workplace teams sign up for Dry July from the 
same organisation, what better way to proudly fly the company 
flag and inspire some friendly fundraising competition than to come 
together in an organisation group.

Dry July 2021 saw some new entrants to the organisation ladder as 
well as some consistent performers who embrace  
Dry July year on year.

We sincerely thank 
and applaud all of our 
corporate organisations 
who lead the way with 
purpose, inspiring their 
staff and communities 
by supporting people 
affected by cancer each 
Dry July.

*Total raised is current as of 19 October 2021 and may exclude further corporate donation matching.

Our Top 5 
Dry July organisations

BHP
$29,2011

Dulux
$27,6552

Bunnings Warehouse
$24,1773

Hungry Jacks
$16,3674

O’Brien
$14,275 5 
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Management Accounts
For the year ended 31 December 2021

2021  2020
$ $

ASSETS
Current Assets
Cash and cash equivalents 2,879,909 6,185,147

Trade and other receivables 17,101 34,769

Other assets 26,085 30,938

Total Current Assets 2,923,095 6,250,854

Non-current Assets
Investments 4,518,959 -

Intangibles 798 798

Plant and equipment 62,941 55,430

Total Non-current Assets 4,582,698 56,228

TOTAL ASSETS 7,505,793 6,307,082

LIABILITIES
Current Liabilities
Trade and other payables 2,434,173 1,572,488

Total Current Liabilities 1,572,488 1,572,488

Non-current Liabilities
Leave liabilities 45,997 -

Total Non-current Liabilities 45,997 -
TOTAL LIABILITIES 2,480,170 1,572,488

NET ASSETS 5,025,623 4,734,594

EQUITY
Retained earnings 5,025,623 4,734,594

TOTAL EQUITY 5,025,623 4,734,594

These are management accounts and subject to finalisation, once the 2021 audit is completed the financal statements will be lodged with 
the Australian Charities and Not-for-Profits Commission.

DRY JULY FOUNDATION 2021
BALANCE SHEET
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2021 2020
$ $

Revenue 13,209,145 10,594,052

Other income 1,994,856 2,044,017

Marketing expenses (2,401,473) (1,256,752)

Administrative expenses (978,651) (555,631)

Grants and donations to Charitable Beneficiaries (10,852,539) (8,714,787)

Depreciation (27,484) (29,280)

Platform and finance fees (652,822) (411,221)

Surplus before income tax 291,032 1,670,398

Income tax expense - -

Surplus/(deficit) after income tax expense 291,032 1,670,398

Other comprehensive income Nil Nil

Total Comprehensive Income 291,032 1,670,398

 * In-kind advertising of $5,925,426 ( 2020 $2,796,296) has been deducted from Other Revenue and Marketing expense lines in the to be published 
Profit and Loss Statement.

DRY JULY FOUNDATION 2021
BALANCE SHEET

Profit & loss and other comprehensive income
For the year ended 31 December 2021

These are management accounts and subject to finalisation, once the 2021 audit is completed the financal statements will be lodged with the 
Australian Charities and Not-for-Profits Commission.



ABN 88 497 552 964

Thank you

+61 2 9247 6691 twitter.com/dryjuly facebook.com/dryjulyteam@dryjuly.com

If you would like to know more about Dry July Foundation, 

 please don’t hesitate to contact us.
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