
IMPACT REPORT 2018
Over $38 million raised for people affected by cancer



This annual report details the Dry July 2018 campaign and covers Dry July Foundation 
financials from 1st January 2018 to 31 December 2018.

OUR MISSION
Dry July Foundation’s 
mission is to improve the 
comfort, care and wellbeing 
of cancer patients, their 
families and carers.

Other facts
• We receive no government funding

• For over 10 years, we have provided 
funding for programs and projects that 
assist people affected by cancer

• We have supported 80 cancer support 
organisations across the country

• Dry July is the Dry July Foundation’s 
sole fundraising campaign

• We have Beer o’Clock on Fridays (but 
not in July)

OUR VISION
Dry July Foundation’s vision 
is to ease the burden and 
reduce the stress of a cancer 
diagnosis for every Australian.

 Dry July Ltd 
705/6A Glen Street 
Milsons Point, NSW 2061 
Australia

For more information about Dry July Foundation please contact:

 ABN 88 497 552 964

 +61 2 9247 6691

 team@dryjuly.com

 www.dryjuly.com

 twitter.com/dryjuly

 facebook.com/dryjuly
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Pictured (left to right): Dry July co-founders 
Kenny McGilvary, Phil Grove and Brett 
Macdonald, Dry July Foundation Patron  
Adam Spencer

Following a year of planning, in July 2008, three mates Brett, 
Kenny and Phil decided to take a break from alcohol and 
commenced their “Dry July”. They also wanted to raise money 
for a cause very close to their hearts, so they asked friends 
and family to sponsor them. 

Hoping to raise $3,000 to buy a TV for their local hospital’s 
waiting room, the campaign was a huge success. The first Dry 
July ended up raising over $250,000, thanks to the support of 
Adam Spencer, and Dry July was well and truly born! 

Since 2008, Dry July has inspired more than 
160,000 Aussies to go dry, raising $38 million for 
people affected by cancer, and funding projects 
at more than 80 cancer organisations nationally.

The annual Dry July campaign is now a part of the 
Australian fundraising landscape and the term 
‘Dry July’ is now part of the Aussie vernacular.  

ABOUT DRY JULY FOUNDATION

Where did we come from?

Where are we now?

Dry July 2018 was the biggest Dry July to date!

Dry July Foundation Board members (left to right) Steve Bardwell, 
Brett Macdonald, Ian Elliot, Kenny McGilvary, Scott Abraham and 
Graeme Dennis with Olivia-Newton John Cancer and Wellness 
Centre Acting CEO, Dr Mary O’Reilly in December 2018

36,000
people went dry raised cancer services funded

$7.7 million 68
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A MESSAGE FROM THE CHAIRMAN
Ian Elliot

I’d also like to extend my gratitude to our campaign 
beneficiaries, who continue to promote the campaign 
at a local level and engage their communities to raise 
funds for those affected by cancer.

In addition to our beneficiaries, I’d like to thank 
Clemenger BBDO for their continued support, and 
our media partners who give such great value and 
help to expand the reach of the campaign; Channels 
7 and 10, oOh!Media, Val Morgan, ARN and ATN. 

I’m immensely proud that the fundraising achieved 
this year has enabled funding for more than 200 
projects at 60+ cancer organisations across Australia. 
These projects are going to make a tangible 
difference to the lives of cancer patients and their 
families, and bring us closer to our vision of easing 
the burden and reducing the stress of a cancer 
diagnosis for every Australian.

I look forward to seeing what the Dry July campaign 
can achieve in 2019.

What an honour it is to be the Chairman of the 
Dry July Foundation, an organisation that, under 
the leadership of CEO Brett Macdonald, has gone 
from strength to strength, and this year, has raised 
over $7.7 million for people affected by cancer. This 
funding will have an incredible impact at cancer 
service organisations across the country.

It is a wonderful result for the small and humble Dry 
July Foundation team, who work tirelessly to make the 
campaign bigger and better each year, and strive to raise 
more funds, so they can continue to help cancer patients 
and their families at a time when they need it most. 

I’d like to thank our major beneficiaries who 
invested in the campaign this year to help us 
grow; Cancer Council NSW, Cancer Council WA, 
Leukaemia Foundation, Look Good Feel Better 
and Prostate Cancer Foundation of Australia. They 
have also spread the word about the campaign to 
their stakeholders to encourage participation and 
fundraising. As a group, they raised over $1.1 million 
towards the total campaign funds raised.

A MESSAGE FROM THE CEO
Brett Macdonald

for their continued leadership and guidance in 
shaping strategic direction of the organisation and 
campaign.

I’d also like to thank our Patron Adam Spencer who 
has been with us from the beginning, and safe to say 
we wouldn’t be what we are today without him.

We saw terrific exposure of the Dry July campaign this 
year thanks to our incredible creative from Clemenger 
BBDO and our media partners Channels 7 and 10, 
oOh!Media, Val Morgan, ARN and ATN. They have 
helped us spread awareness of the campaign among 
the general public, and helped communicate our cause 
and the Foundation behind the Dry July campaign.

All of this support from our community culminates in 
the most important outcome; thanks to the success of 
the 2018 campaign, the Dry July Foundation has funded 
1,200 projects at 80+ beneficiaries across the country, 
and a total fundraising of $37 million in Dry July’s eleven 
campaigns. What an achievement! 

My sincere thanks and gratitude to all involved – this 
year, and every year. We couldn’t do it without you.

Cheers to another fantastic year in 2019.

Welcome to the Dry July Impact Report for 2018, 
showcasing the incredible achievements of our 
eleventh Dry July campaign.

I can’t quite believe that the idea that germinated 
in a bar to give up alcohol in July with a few mates 
has turned in to what the Dry July campaign is today 
– an annual campaign, this year raising $7.7 million 
by encouraging 36,000 Aussies to go dry to support 
cancer service organisations across Australia. Our 
biggest Dry July ever!

We’ve seen 80% growth in fundraising and 70% 
growth in participation year-on-year.

I am beyond grateful to our participants and donors 
who have helped us achieve this inspiring outcome. 
The funds raised are going to make a big difference 
to the lives of cancer patients and their families, and 
provide some comfort at a time when there is so 
much stress and worry.

I’d like to thank our small team for their dedication 
to the campaign and the cause – they seamlessly 
execute the many components of the campaign 
to ensure the continued success of Dry July. My 
gratitude also goes out to our Chairman and Board 
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OUR BOARD

IAN ELLIOT 
Chairman, Non-Executive Director

Ian Elliot is a Communications Specialist, and the former Chairman and CEO of 
George Patterson Bates, Australia’s largest Adverting Agency. He retired from that 
role in 2002 and took up a career as a non-executive director. Ian is currently a Non-
Executive Director on the board of McMillan Shakespeare Ltd and Chairman of digital 
performance marketing company Impelus Ltd. He is a member of the Australian 
Institute of Company Directors, and a graduate of the Harvard Business School 
Advanced Management Program. 

Brett is an experienced creative director with more than 15 years in branding and 
business communications. With a background in start-ups, creative agency and the 
corporate sector means his range of skill sets and passion for the cause are well suited 
to Dry July. Brett holds a BA (Hons) in Graphic Design and Communication and is a 
Graduate of the Australian Institute of Company Directors.

BRETT MACDONALD
GAICD, Executive Director & Co-Founder

GRAEME DENNIS 
Non-Executive Director

Graeme is a lawyer with over 20 years’ experience. Currently a partner of HWL 
Ebsworth, Graeme has advised the boards of some of Australia’s largest companies 
and State Government organisations. He is ranked by his peers in the annual 
publication Best Lawyers as one of Australia’s best regulatory lawyers. Holding degrees 
in Law and Arts from both Sydney University, Graeme has been admitted to practice 
as solicitor in the Supreme Courts of Victoria and New South Wales, the High Court of 
Australia and New Zealand.

KENNETH MCGILVARY 
Non-Executive Director & Co-Founder

Kenneth has ten years public relations consulting experience in ANZ and the UK and 
is well-versed in communicating brand strengths to both consumer and specialist 
audiences. With considerable not-for-profit, corporate and consumer technology 
experience, he has key strengths in executive counsel, brand strategy, community 
engagement and problem-solving. Kenneth holds an MA (Hons) from St Andrews 
University and the Chartered Institute of Marketing’s advanced certificate.

SCOTT ABRAHAM
Non-Executive Director

Scott is a Fellow of the Institute of Chartered Accountants in Australia and New 
Zealand with over 22 years of commercial experience. Scott is a Director and owner of 
ABR Virtus Chartered Accountants in Canberra. Scott holds a B. Bus (Accounting) from 
Charles Sturt University, is a Registered Tax Agent and an Authorised Representative of 
SMSF Advisors Network Pty Ltd.
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2009   
$1.3 million raised 
for 6 beneficiaries

2017  
Over $4.3 million raised 
for 45 beneficiaries

2018  
The biggest Dry July 

to date with over $7.7 
million raised

2015   
Dry July in Australia 
raises $4.1 million for  
42 beneficiaries

2013   
18,000 participants 
and 31 beneficiaries 
in Australia

2011   
$2.8 million raised

2016  
Dry July Foundation Grant 

Program pool increases 
to $1.7m and funds 75 

projects across Australia

2014  
Commenced Dry July 

Foundation Grants Program 
with pool of $30,000

2012  
Dry July added an 

additional 7 cancer 
services to its 

beneficiary list,  
and raised over  

$3.7 million

2010  
9,000 participants 

raising funds for 
10 beneficiaries

2008  
The first Dry July 
raises $250,000, 

overachieving the 
$3,000 planned 2007    

In June, the idea  
for Dry July germinates 
in a bar!

WE’VE COME A LONG WAY
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ABOUT THE PROJECTS AND PROGRAMS WE FUND

The Dry July Foundation has always existed to fund tangible projects and programs for people 
affected by cancer. 

Everything we fund is to benefit cancer patients and their families and carers. 

Whether it’s a lift to a life-saving appointment, guidance from a specialist nurse, access to therapy 
programs or a bed close to treatment, we aim to make a difficult time a little easier for people affected 
by cancer.

Accommodation and facility upgrades
Creating a nicer environment for patients and 

their families

Hospital equipment and furnishings
Making treatment spaces less clinical and  

more welcoming

Transport services 
Helping cancer patients travel  

to and from their appointments and treatment

Information services
Providing patients and families with valuable 

information about their diagnosis and treatment

Wellbeing therapy programs
Improving the physical, social and emotional 

wellbeing of people affected by cancer

Entertainment and comfort items
Making patients and their families more 

comfortable during their treatment
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HOW DRY JULY FOUNDATION FUNDING WORKS

The money raised by Dry July participants and teams is distributed to cancer organisations across 
Australia. These organisations (“our beneficiaries”) provide support services to cancer patients, their 
families and carers. 

In 2018, we partnered with more than 40 organisations, allowing participants to select their preferred 
beneficiary when signing up to Dry July.

By selecting an organisation when signing up, any funds a participant or team raises goes to the 
organisation they have selected. 

For the Dry July 2018 campaign, we began working with ‘Major Beneficiaries’ who invested in the 
Dry July campaign, and encouraged their supporters to get involved in the campaign.

Our 2018 major beneficiaries and their projects funded are listed below:

Major Beneficiaries

2018 Beneficiaries

Cancer Council NSW

Funding upgrades to the Lilier Lodge accommodation facility 
in Wagga Wagga 

Leukaemia Foundation

Providing a home-away-from-home for rural and regional 
families affected by blood cancer whilst undergoing treatment

Cancer Council WA

Funding the vital 13 11 20 support service for all West 
Australians affected by cancer

Look Good Feel Better

Funding workshops dedicated to teaching cancer patients 
how to manage the appearance-related side-effects caused by 
cancer treatment and empowering them to face their cancer 
with confidence

Prostate Cancer Foundation of Australia

Providing more Australian men with life-changing support 
from a Prostate Cancer Specialist Nurse



  10DRY JULY FOUNDATION IMPACT REPORT 2018

•  Ballarat Regional Integrated Cancer Centre 
•  Barwon Health’s Andrew Love Cancer  

Centre, Geelong 
• Bendigo Health 
• Blacktown Cancer and Haematology Centre
• Calvary Mater Newcastle Hospital 
• Camden and Campbelltown Hospitals 
• Cancer Council ACT 
• Cancer Council NT 
• Cancer Council Queensland 
• Cancer Council SA 
• Cancer Council Tasmania 
• Cancer Council Victoria 
• Central Coast LHD - CoastCanCare
• Choices Support Centre - Wesley Hospital 
• Chris O’Brien Lifehouse 
• Concord Cancer Centre 
• Far North Queensland Hospital Foundation 
• Fiona Stanley Hospital 
• Flinders Medical Centre Foundation
• Geraldton Hospital      
• Gold Coast Hospital Foundation
• Liverpool Cancer Therapy Centre             

HOW DRY JULY FOUNDATION FUNDING WORKS

Campaign Beneficiaries 
We’re proud to have also provided funding to the following beneficiaries from the funds raised during the 
Dry July 2018 campaign:

• Manning Hospital, Taree            
• Mater Cancer Care Centre        
• Nepean Cancer Centre, Penrith
• North West Cancer Centre, Tamworth  
• Olivia Newton-John Cancer Wellness & 

Research Centre         
• Princess Alexandra Hospital, Brisbane 
• Royal North Shore Hospital       
• Shoalhaven Cancer Care Centre             
• SolarisCare Cancer Support Centres     
• St George Hospital       
• St Vincent’s Hospital, Melbourne           
• St Vincent’s Hospital Sydney    
• Sutherland Hospital     
• The Alfred, Melbourne
• The Canberra Hospital                
• The Prince of Wales Hospital    
• The Royal Melbourne Hospital  
• Westmead Hospital - Crown Princess Mary 

Cancer Centre  
• Wollongong Hospital 
• W.P. Holman Clinic, Launceston  

Grant Recipients
When a Dry July participant signs up and elects to raise funds for the Dry July Foundation, the funds they 
raise go towards the Dry July Foundation Grant Program.

Grant recipients may include our campaign beneficiaries and/or other organisations such as metropolitan 
hospitals, regional hospitals, and other not-for-profit entities, who will use the funds for approved projects 
which improve the comfort and wellbeing of people affected by cancer.

We’re proud to have funded the following organisations through our 2018 Grant Program:

• Beyond Five
• Breast Cancer Network Australia
• Fight Cancer Foundation
• McGrath Foundation
• Myeloma Australia
• Ovarian Cancer Australia
• Redkite
• The OTIS Foundation
• Blacktown and Mount Druitt
• Cancer Wellness Support - Blue Mountains 

and Penrith

• Moruya District Hospital
• NICM Health Research Institute
• Nordoff-Robbins Music Therapy Australia
• Bundaberg Heath Services Foundation
• Mummy’s Wish
• The Mary Potter Foundation
• Eastern Health Cancer Services
• Pancare Foundation
• Peninsula Health
• Peter MacCallum Cancer Centre
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2018 GRANT HIGHLIGHTS

In 2018, Redkite received a grant from the Dry July Foundation 
for their Education and Career Support Program.

This program sees professional and experienced consultants 
empower young adults with cancer to understand their skills 
and strengths, reconnect with their education and career 
pathways and develop plans so they can build their best 
possible futures after cancer.

Adry (pictured), who was diagnosed with testicular cancer in his 
last year of high school experienced first-hand how Redkite’s 
Education and Career Support Program can make a difference.

“That year, the team taught me how to write resumes and cover letters, and helped prepare me for job 
interviews,” says Adry. 

 “Support from Redkite helped ease my transition to life after cancer, ensuring it was as smooth as 
possible,” he says.

“Looking back on my journey with cancer, I recognise that the support I received from Redkite helped 
shape me into becoming the best version of myself,” he says.

“Redkite were there to help lessen the burden of cancer. This has made me confident that there are no 
challenges in my future that I cannot overcome. More importantly, there are no challenges I have to face alone.”

Redkite

McGrath Foundation
Thanks to funds raised during Dry July 2018, the McGrath 
Foundation were given a grant for their McGrath Breast Care 
Nursing program.

McGrath Breast Care Nurses provide invaluable support and care 
to women and men experiencing breast cancer. From diagnosis 
right throughout treatment, the individual and their families are 
supported for free and with no referral required.

After being diagnosed with breast cancer, during her first 
appointment with the breast surgeon, Sarah met her McGrath 
Breast Care Nurse, Rikki (pictured).

“I didn’t really know anything about having someone like that to 
help me," Sarah says. 

"She rang me and told me she would schedule and come to my 
appointments. Rikki helped make me feel confident in my decisions 
and made sure that I was coping as well."

Sarah says the support she received from Rikki was invaluable. 

Rikki acted as a medical sounding board but also offered a warmth that patients can find lacking in a 
hospital environment. 

"Talking to her is different than talking to a doctor," Sarah says. ''It's not clinical with her, it's more personal. 
You can talk about emotional things with her, like the family, especially the boys.”

Adry, post surgery

Sarah and her  
McGrath Breast Care Nurse, Rikki
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Here are some photos of our wonderful beneficiaries out supporting the Dry July 2018 campaign. Our 
beneficiaries work hard to promote the Dry July campaign in their local community and help them to 
fundraise for their patients. This ensures they have a more comfortable environment during their treatment.

THANKS TO OUR ENTHUSIASTIC AND  
INSPIRATIONAL TEAMS

The Alfred

Concord Cancer Centre

Barwon Health Foundation

Nepean Cancer Care Centre

St Vincent’s Hospital, Sydney

Bendigo Health

The Alfred
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2018 TOP FUNDRAISERS

The Dry July campaign would not exist without our incredible fundraisers and teams, who commit to 
going dry and raising funds for people affected by cancer.

Congratulations to the Top Fundraisers for 2018.

Thank you to our corporate teams.

Top Fundraisers

Aisling Osborne $31,854

David Blakely $15,065

Adam Kingston $12,237

Lana Denys $11,055

Andy Slade $10,363

Jim Mills $10,284

Emily Taylor $9,280

Bruce Palmer $8,196

Kieran Biber $7,449

Luke Battley $7,128

The Alfred Dry July Team $20,568

#MKRoar $19,129

Swisse Wellness Team $17,502

Concord Cancer Centre team $16,971

Team Salmat Australia $15,857

Cheers But No Beers $13,839

Vale Tudo Training Botany $13,503

I Get Dry With A Little Help From My Friends $11,510

SESSIONS $11,252

No Thanks I'm Driving 3.0 $10,859

Top Teams

Corporate Teams
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Melena, Leukaemia Foundation

OUR IMPACT: PATIENTS’ STORIES

When 37 year old mum Melena Roughana 
(pictured) was diagnosed with non-Hodgkin’s 
Lymphoma in March last year, she had no idea 
where her cancer journey would take her. Neither 
did she know where she would stay when forced to 
relocate to Adelaide for life-saving treatment.

She had put her persistent tiredness down to being 
a being a busy mum of two young children. Until a 
lump appeared on the side of her neck.

The doctor had never seen such a large mass 
before and Melena was rushed to the emergency 
department to have urgent treatment.

Melena’s cancer was so aggressive that she had to 
undergo over 100 hours of straight chemotherapy.

“I would have chemo running through me day and 
night, night and day.  It would come with me to the 
bathroom with me, it would walk down the halls 
with me, chemo was everywhere,” she recalls.

Melena and her family lived five hours away from 
the nearest treatment hospital.

“Our family lived in Mount Gambier, faraway from Adelaide. Accommodation was the biggest concern. How 
could I fight for my life if I didn’t know where we would live?”

That’s where the Leukaemia Foundation stepped in, giving her family a home free-of-charge at the Bridgestone 
Australia Leukaemia Foundation Village in Adelaide whilst Melena underwent the fight for her life.

“When first diagnosed in the city, I never expected that I would need to stay indefinitely. To have the support 
and comfort of the Village greatly impacted our situation for the better.”

“I was able to have my children with me. These things gave me great comfort in a time when I was 
completely lost,” she said.

“I couldn’t believe there was such as amazing facility available to me and my family, at the saddest and most 
confusing time in my life. The staff were so kind –they felt like angels –giving me a home away from home 
for however long I would need it.”

“The village was a huge weight off my shoulders and I couldn’t be more thankful for it.”

By fundraising for the Leukaemia Foundation through Dry July, you’ll be helping to support families like 
Melena’s at the time they need it most.

Melena Roughana and her two children
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Prostate Cancer Specialist Nursing (PCSN) Program

OUR IMPACT: PATIENTS’ STORIES

At a time in my life when I needed someone to guide and support me, 
Chris was there. I can’t thank him enough.  

- Steve, a member of the Dog Squad in the Police Force and prostate cancer survivor

Every man like Steve needs a Prostate Cancer 
Specialist Nurse like Chris.

Sadly, 2 in 3 men diagnosed with prostate 
cancer are missing out on this life-changing 
expert nursing support.

The funds raised through Dry July help 
Prostate Cancer Foundation of Australia 
support more men like Steve during the most 
frightening time of their lives. 

As a frontline police officer for 28 years, Steve 
Lindsey bravely puts his life on the line on a 
daily basis, but he openly admits the most 
frightening moment of his life happened in 
the doctor’s office, being told … “You have 
prostate cancer”.

After receiving his diagnosis Steve felt 
completely overwhelmed.

“My world stopped… it was just so frightening 
to be diagnosed with prostate cancer. I was 
lying awake at night, wondering what on earth 
is going to happen. I was worried I wouldn’t 
pull through, worried for my family, that I 
wouldn’t see my kids grow up. Or worse, that 
my kids would lose me just like I lost my dad 
when I was 24.”

For Steve, only one person could calm his fear. Prostate Cancer Specialist Nurse, Chris McNamara.  With his 
surgery date looming, Steve fought his fear and decided “I’m going to call this guy.”

“It was the best phone call I ever made. I spoke to Chris for over an hour and he immediately put all my 
fears to rest. He took me through every step.”

“Chris said he was going to meet me at the hospital. He said he’d be there when I woke up – and he was. 
At a time in my life when I needed someone to guide and support me, Chris was there. I can’t thank 
him enough.”

Steve is back on full duty with his new police dog Leo. There are two days that he will never forget on his 
cancer journey - the day he received his prostate cancer diagnosis and the day he met his Prostate Cancer 
Specialist Nurse Chris.

Steve and his PCSN, Chris
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Christine, Look Good Feel Better (NSW)

OUR IMPACT: PATIENTS’ STORIES

Look Good Feel Better is a free national community service program run by the Cancer Patients 
Foundation, dedicated to teaching cancer patients how to manage the appearance-related side-effects 
caused by treatment for any type of cancer.

Women, men and teens participate in practical workshop demonstrations covering skincare techniques 
to address common side-effects like dryness and sun sensitivity; makeup tips to help correct and conceal 
redness, sallowness, pigmentation and dark circles as well as techniques for drawing on eyebrows; and 
advice on headwear including scarf styling and wig selection.

Participants also benefit from the opportunity to meet others in a similar situation. During the workshops, 
friendships and additional support networks are formed that can be invaluable during diagnosis and treatment.

I attended the Look Good Feel Better workshop to do just 
that – look good and feel better! I had been scared to put 
on make-up, especially mascara as I felt it would hasten 
the loss of my eyelashes but realized at the workshop 
that I felt better after applying some – and that I was 
imagining that they would fall out sooner! 

I learnt little things about applying make-up and 
preparing the face. Things like the importance of 
sunscreen, eye-cream and the best way to match your 
foundation and powder to your skin. I also picked up 
some great ways to tie scarves and all about the latest 
wig technology! 

The best thing about the workshop was meeting other 
women going through similar experiences. Seeing 
that some of them had also lost their hair and were 
transformed by the wonderful make-up artists and 
headwear experts was inspiring. 

Christine after attending a Look Good Feel 
Better workshop

Christine has experienced first hand the difference 
Look Good Feel Better workshop can make…

When I tried on a wig with a full face of make-up and looked in the mirror, I felt like it was me 
looking back; not the pale face with a badly tied scarf I’ve been looking at for the past few 
months. It made me feel better, just as the workshop promised! 

I came home with colour on my cheeks and eye make-up so I looked less tired and sad! I have 
been making more of an effort with my appearance since the workshop, so I imagine my  
family and friends might have noticed that. But it’s how I feel that matters, and I feel good  
putting on a bit of eye make-up now! 
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SUMMARISED DECEMBER FINANCIALS

Statement of financial position
As at 31 December 2018

31 December 2018 31 December 2017

$ $

ASSETS

Current Assets

Cash and cash equivalents 3,387,607 2,334,344

Trade and other receivables 188,572 19,173

Other assets 38,885 Nil

Total Current Assets 3,615,064 2,353,517

Non-current Assets

Trade and other receivables 223,836 300,464

Plant and equipment 114,856 41,504

Total Non-current Assets 338,692 341,968

TOTAL ASSETS 3,953,756 2,695,485

LIABILITIES

Current Liabilities

Trade and other payables 1,098,751 455,996

Total Current Liabilities 1,098,751 455,996

Non-current Liabilities

Trade and other payables 100,000 Nil

Total Non-current Liabilities 100,000 Nil

TOTAL LIABILITIES 1,198,751 455,996

NET ASSETS 2,755,005 2,239,489

EQUITY

Retained earnings 2,755,005 2,239,489

TOTAL EQUITY 2,755,005 2,239,489

Please visit the Australian Charities and Not-For-Profits Commission website for the complete financial statements.

https://www.acnc.gov.au/
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Profit & loss
For the 12 months ended 31 December 2018

12 Months Ended  
31 December 2018

18 Months Ended  
31 December 2017

$ $

Revenue 7,619,782 4,287,603

Other income 665,794 240,011

Marketing expenses (978,992) (379,364)

Administrative expenses (624,134) (448,068)

Grants and donations to Charitable Beneficiaries (6,096,001) (3,425,114)

Depreciation (16,974) (12,303)

Employee expenses (275) (270)

Other expenses (1,474) (6,924)

Finance and merchant costs (52,210) (27,957)

Surplus before income tax 515,516 227,614

Income tax expense Nil Nil

Surplus/(deficit) after income tax expense 515,516 227,614

Other comprehensive income Nil Nil

Total Comprehensive Income 515,516 227,614

 *  In-kind advertising of $3,298,640 (2017 $1,067,854) has been deducted from the Revenue as well as the Marketing 
expenses in the above statement.

**  The complete financial statements are lodged with the Australian Charities and Not-For-Profits Commission.

SUMMARISED DECEMBER FINANCIALS



THANK YOU.
If you would like to know more about Dry July Foundation, please don’t hesitate to contact us.

+61 2 9247 6691 twitter.com/dryjuly facebook.com/dryjulyteam@dryjuly.com

www.dryjuly.com
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