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10 years of passion, fun & making a difference



This annual report details the Dry July 2017 campaign and 
covers Dry July Foundation financials from 1st January 2017 to 
31 December 2017.

For more information about Dry July Foundation please contact:

 Dry July Ltd 
705/6A Glen Street 
Milsons Point, NSW 2061 
Australia

 +61 2 9247 6691

 team@dryjuly.com

 www.dryjuly.com

 twitter.com/dryjuly

 facebook.com/dryjuly

 ABN 88 497 552 964

OUR MISSION
Dry July Foundation’s mission is to improve the comfort, care 
and wellbeing of cancer patients and their families and carers.

OUR VISION
Dry July Foundation’s vision is to ease the burden and reduce 
the stress of a cancer diagnosis for every Australian.

Other facts

• We receive no government funding

• For over 10 years, we have provided funding for programs 
and projects that assist people affected by cancer

• We have supported 75 cancer support organisations across  
the country

• We work to a low cost fundraising ratio

• This is Dry July Foundation’s sole fundraising campaign

• We have Beer o’Clock on Fridays (but not in July)

COVER PICTURE: THANKS TO Steph, Margot and Tonya who made their 
images and stories available to us in the Dry July 2017 Campaign.
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Following a year of planning, in July 2008, three 
mates Brett, Kenny and Phil  decided to take a 
break from alcohol and commenced their “Dry 
July”. They also wanted to raise money for a cause 
very close to their hearts, so they asked friends 
and family to sponsor them.

Hoping to raise $3,000 to buy a TV for their local 
hospital’s waiting room, the campaign was a 
huge success. The first Dry July ended up raising 
over $250,000, thanks to the support of Adam 
Spencer, and Dry July was well and truly born!

Since 2008, Dry July has inspired more than 
130,000 Aussies to go dry, raising $30 million 
for people affected by cancer, and funding 
projects at more than 75 cancer organisations 
across Australia.

Phil Grove, one of our founders, retired from 
the Board at the end of the 2017 campaign. 
Both Phil and his wife Jacqui have contributed 
greatly to the Dry July campaign in its ten years 
of operation.

Dry July Foundation is extremely grateful for 
Phil’s professional expertise and dedication to 
the cause.

The annual Dry July campaign is now a part of the 
Australian and New Zealand fundraising landscape 
and “going dry” is a term in widespread use.

Phil’s passion, commitment and great sense of 
fun created the culture we value in every Dry 
July campaign.

About 
DRY JULY

You’ve heard the joke ‘Three men walk into a bar...’ 
No, really, that’s how the first Dry July started!

Phil Grove, Co-Founder
Dry July Foundation
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A message  
FROM THE CHAIRMAN

us to deliver a more targeted campaign, in-turn 
resulting in better outcomes for the projects and 
programs we support.

I also wanted to thank Phil Grove, our retiring 
director and joint founder for his valued counsel 
as a fellow director. You have left a great legacy 
that we honour and continue.

The national grants program (introduced for 
the 2016 campaign) grew by more than 15% in 
2017. Our job is to get this money into funding 
the projects promptly and I am proud to say this 
money was all committed by year end. 

Looking ahead, the Board are committed to 
ensuring the longevity of the Dry July Foundation 
through innovative strategies to fundraising 
and program funding. Our continued focus is to 
increase the funding available for us to provide 
to cancer service organisations. Whilst we review 
every dollar we use to deliver each Dry July 
campaign, our focus is on the total funds we 
are able to make available. To this end, we have 
employed a number of strategies;

•  Working closer with our media partners to 
better target promotional activity to raise 
awareness, participation and outcomes of the 
Dry July campaign; 

•  Increasingly working with national 
organisations that can leverage their reach 
to gain more campaign participants and 
therefore funds available for future campaigns. 
We will talk more about this strategy as we 
launch our 2018 campaign.

•  Leveraging the Community Service 
Announcements services kindly provided by 
the media organisations we work with, in the 
2017 campaign this equated to over $1 million 
in value provided. 

I remain excited for the future of the Dry July 
Foundation and the long term impact we can 
achieve for people affected by cancer and  
their families.

I am honoured to be the Chairman of the Dry July 
Foundation and very proud to see the fundraising 
achievements exceed $4.3m to support people 
affected by cancer. 

Once again, a sincere thank you to our incredible 
fundraisers whose determination, willpower 
and donation requests to friends and family to 
collect funds enabled us to have a real impact on 
the lives of those affected by cancer right across 
Australia. I would also like to thank our fantastic 
corporate partners who, as well as providing 
valuable funding, help us in such a variety of 
ways, including providing media presence, pro 
bono products, services and niche expertise. 

Thank you also to our dedicated Patron Adam 
Spencer and fellow celebrity ambassadors whose 
public profiles generate so much awareness for 
us, as well as our board, CEO and staff whose hard 
work and dedication make Dry July Foundation 
what it is today. As a special note, I am sincerely 
grateful for the continued support of Clemenger 
BBDO Sydney, AV1, oOh!Media, and the Nine 
Network. This has helped us to significantly raise 
the level of awareness of the campaign and cause.

I am very passionate about our funds in action 
and the difference we make. I have seen firsthand 
the direct impact we are having across our 
cancer support organisations. It has been an 
honour to meet with our beneficiaries to see the 
incredible support they provide to people from 
all walks of life through their cancer journey. This 
is the second year of the redeveloped software 
platform for the campaign. It has been a great 
success and brilliantly applied by Brett our CEO 
and his team. The data insights provided help 
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A message  
FROM THE CEO

In 2017 we increased the number of beneficiaries 
we supported in Australia to 42 inspiring 
organisations promoting the campaign and 
raising funds and awareness of Dry July. The 
campaign registration journey makes it easy 
for organisations to be nominated directly by 
participants to receive funds. The engagement 
with nominated beneficiaries provides great 
insights to the projects and programs delivered, 
giving the Dry July campaign a truly local focus, 
which we at Dry July find extremely fulfilling.

The Dry July Foundation grant program is 
enabled by those participants who do not 
nominate a particular organisation. In the 2017 
campaign, this allowed the Foundation to fund 
95 projects totaling over $2m to 43 organisations 
operating on a local and national basis right 
across Australia.

I want to acknowledge the chair and board of 
directors for their support in shaping the strategic 
direction of the Dry July Foundation. As we move 
into detailed planning for the 2018 campaign, the 
board has endorsed some great initiatives which 
are a product of our learnings from previous 
campaigns and their insightful input.

I also wanted on a personal note to express 
my incredible gratitude to Phil Grove for his 
friendship, passion for the cause and sheer hard 
work over the past ten years to get the Dry July 
Foundation to where it is today. He will always be 
an integral part of our Dry July story.

To everyone involved in Dry July, you have 
my enduring thanks and gratitude. I greatly 
appreciate all the support shown to the 
Foundation and in particular all those who signed 
up to go Dry for July. We hope you enjoyed the 
challenge, felt a great sense of achievement; 
your efforts allow the Dry July Foundation to 
greatly assist those affected by cancer right across 
Australia – we are very proud of the results and of 
course your efforts in the 2017 campaign.

One thing I promise is that you will hear a lot 
more about Dry July in 2018.

Welcome to the Dry July Annual Report for 
2017, highlighting our tenth Dry July campaign. 
You will notice we have moved our reporting 
to a calendar year basis, this provides more 
transparency of the Dry July campaign and 
allows us to detail more clearly the great projects 
we were able to fund from the 2017 campaign; 
all of course due to the efforts of our fantastic 
participants and donors.

The Dry July 2017 campaign proved to be our 
biggest, raising over $4.3m with the involvement 
of 19,000 participants. This success is only 
made possible thanks to the generosity of our 
participants and donors, and the continued 
support of our patron Adam Spencer, committed 
ambassadors, partners, staff and board members. 
The funds raised are having a significant impact 
on improving the wellbeing of people affected 
by cancer. The 2017 campaign received incredible 
support through major Australian corporates, 
oOh!media, Nine Cares and Clemenger BBDO 
as well as CSA access on all Australian free to 
air channels… all encouraging the public to go 
alcohol-free to support people affected by cancer.

With the creative vision of Clemenger BBDO, 
we developed a new television commercial to 
promote the campaign, (which was recorded in 
Westmead Hospital), worked with some inspiring 
cancer survivors who shared their story and 
experiences to promote the campaign and the 
range of wonderful services across the cancer 
service organisations we support.

With increased visibility of the campaign, we 
were able to achieve a 16%+ growth in the 
number of participants and funds raised over 
the 2016 campaign, delivering our biggest ever 
fundraising outcome.
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Our  
BOARD

IAN ELLIOT 
Chairman,  
Non-Executive Director

Ian Elliot is a Communications Specialist, and the 
former Chairman and CEO of George Patterson 
Bates, Australia’s largest Adverting Agency. He 
retired from that role in 2002 and took up a 
career as a non-executive director. Ian is currently 
a Non-Executive Director on the board of 
McMillan Shakespeare Ltd and Chairman of digital 
performance marketing company Impelus Ltd. He 
is a member of the Australian Institute of Company 
Directors, and a graduate of the Harvard Business 
School Advanced Management Program. 

Brett is an experienced creative director with 
more than 15 years in branding and business 
communications. With a background in start-ups, 
creative agency and the corporate sector means 
his range of skill sets and passion for the cause 
are well suited to Dry July. Brett holds a BA (Hons) 
in Graphic Design and Communication and is a 
Graduate of the Australian Institute of Company 
Directors.

BRETT MACDONALD
GAICD, Executive Director  
& Co-Founder

GRAEME DENNIS 
Non-Executive Director

Graeme is a lawyer with over 20 years’ experience. 
Currently a partner of HWL Ebsworth, Graeme has 
advised the boards of some of Australia’s largest 
companies and State Government organisations. 
He is ranked by his peers in the annual publication 
Best Lawyers as one of Australia’s best regulatory 
lawyers. Holding degrees in Law and Arts from 
both Sydney University, Graeme has been admitted 
to practice as solicitor in the Supreme Courts of 
Victoria and New South Wales, the High Court of 
Australia and New Zealand.

KENNETH MCGILVARY 
Non-Executive Director  
& Co-Founder

Kenneth has ten years public relations consulting 
experience in ANZ and the UK and is well-versed in 
communicating brand strengths to both consumer 
and specialist audiences. With considerable not-
for-profit, corporate and consumer technology 
experience, he has key strengths in executive 
counsel, brand strategy, community engagement 
and problem-solving. Kenneth holds an MA (Hons) 
from St Andrews University and the Chartered 
Institute of Marketing’s advanced certificate.

PHIL GROVE
GAICD - Non-Executive 
Director (retired Dec 2017)

SCOTT ABRAHAM
Non-Executive Director

Phil is a highly driven enthusiastic and technically 
focussed Product Manager who thrives on 
innovation and has strong experience from both 
development and management perspectives. 
Phil holds a BSc (HONS) in Electronic Imaging and 
Media Communication from The University of 
Bradford, UK and is a graduate of the Australian 
Institute of Company Directors.

Scott is a Fellow of the Institute of Chartered 
Accountants in Australia and New Zealand with 
over 22 years of commercial experience. Scott 
is a Director and owner of ABR Virtus Chartered 
Accountants in Canberra. Scott holds a B. Bus 
(Accounting) from Charles Sturt University, 
is a Registered Tax Agent and an Authorised 
Representative of SMSF Advisors Network Pty Ltd.
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2007 In June, the idea for Dry July germinates in a bar!

2008 The first Dry July raises $250,000, overachieving the 
$3,000 planned

2009 $1.3 million raised for 6 beneficiaries

2010 9,000 participants raising funds for 10 beneficiaries 
(with each state & territory represented)

2011 $2.8 million raised

2012 Dry July added an additional 7 cancer services to  
its beneficiary list, and raised over $3.7 million

2013 18,000 participants and 31 beneficiaries in Australia

2014 Commenced Dry July Foundation Grants Program 
with pool of $30,000

2015 Dry July in Australia raises $4.1 million for  
42 beneficiaries

2016 Dry July Foundation Grant Program pool increases 
to $1.7m and funds 75 projects across Australia

2017 The biggest Dry July to date with over $4.3 million 
raised for 45 beneficiaries. 

DRYJULY.COM

Clear your head, make a dierence® 

®

We’ve come  
A LONG WAY
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Our achievements  
OVER THE 10 YEARS

1000+ 
projects funded

92
projects to fund comfort 
items for cancer patients  
e.g. wig library, tea trolley,  

coffee machines, 
pamper packs,  
patient gowns

300
treatment & waiting 

room chairs provided

48
organisations received  

accommodation or 
facility upgrades

32
transport projects 

funded

75
organisations  

supported / funded

179
therapy & wellness 
programs funded, 
including massage 
therapy, exercise 

therapy, art therapy & 
music therapy

198
facility refurbishments & 

accommodation upgrades, 
including waiting rooms, 
accommodation lodge 
rooms, family rooms &  

quiet rooms

$30
million 
raised
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About the  
PROJECTS WE SUPPORT 

Dry July Foundation funds projects that aim to ease the burden and 
reduce the stress of a cancer diagnosis for every Australian.

Generally, it is clear to us that the focus of cancer support organisations 
is moving more toward the person, assisting them to deal physically, 
mentally and emotionally with treatment. We often hear that patients 
are living longer and will cope better with their treatment and its 
affects if they are as healthy as they can be in body and spirit. 

We find that our funded projects reflect this change, moving toward 
the wellbeing of the individual patient with much more practical (for 
the person) rather than environmental support (whilst they are being 
treated). Of the projects funded, therapies and wellness projects have 
doubled in percentage of items funded in the past 5 years away from 
furnishings equipment and accommodation.

This is not to say we are moving away from what we have funded in 
past but the requirements and applications we receive from cancer 
services organisations are changing.

Wow, what a welcome email to 
arrive to this morning!! Thank you.

... only yesterday we were 
discussing a number of properties 
that are available to us, but that 
we may have had to hold on the 
offer due to budget constraints. 
This funding will no doubt 
change this position.

Carlie Ryan  
Marketing and Communications Manager 
The OTIS Foundation 

“

”
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2017  
BENEFICIARIES 

Beneficiaries of Dry July Foundation funds from the 2017 Campaign were as follows:

NATIONAL
• Breast Cancer Network 
• Cancer Patients Foundation
• Leukaemia Foundation
• Mummy’s Wish
• Redkite Foundation
• Prostate Cancer Foundation
• The OTIS Foundation
• The Lung Foundation

QLD
• Cancer Council Queensland
• Far North Queensland Hospital Foundation
• Gold Coast Hospital Foundation
• Mater Foundation
• Northlakes – Royal Brisbane Hospital
• Princess Alexandra Hospital Brisbane
• Wesley Hospital – Choices Cancer Centre

VIC
• Ballarat Health Services Foundation
• Barwon Health Foundation
• Bendigo Health
• Cancer Council Victoria
• Olivia Newton John Cancer & Wellness Centre
• Peter MacCullum Cancer Foundation
• Royal Melbourne Hospital
• St. Vincent’s Hospital (Melbourne)
• The Alfred

WA
• Albany Hospital 
• Cancer Council Western Australia 
• Fiona Stanley Hospital
• Geraldton Hospital 
• SolarisCare Cancer Support Centres

TAS
• Cancer Council Tasmania
• North West Cancer Centre - Burnie Hospital

NT
• Cancer Council Northern Territory

SA
• Cancer Council South Australia
• Finders Medical Centre Foundation

NSW
• Blacktown Cancer and Haematology Foundation 
• Calvary Mater Hospital, Newcastle 
• Camden and Campbelltown Hospitals
• Cancer Council NSW
• Central Coast Local Health District
• Chris O’Brien Lifehouse
• Concord Cancer Centre
• Liverpool Cancer Therapy Centre
• Manning District Hospital
• Moruya District Hospital
• Nepean Cancer Centre
• North West Cancer Centre (Tamworth)
• Prince of Wales Hospital Foundation
• Royal North Shore Hospital
• Shoalhaven Hospital
• Sutherland Hospital
• St George Hospital
• St Vincent’s Hospital Sydney
• The Crown Princess Mary Cancer Centre, 

Westmead Hospital
• Wollongong Hospital

ACT
• The Canberra Hospital 
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Our funds in action:  
FEEDBACK FROM GRANT RECIPIENTS 

Thank you thank you thank you.  
This is such a wonderful early 
Christmas present and will make 
such a big difference to our 
patients and our volunteers!
... just wanted to thank you for 
all of your support.

Sara Bonnici  
Donor Engagement Manager 
Barwon Health

There is a lot of celebration in the 
office this afternoon. The funds 
will go such a long way for the 
young adults that we support and 
we truly appreciate the help of 
the Dry July Foundation.

Tara Manning 
Partnerships Manager - QLD 
Redkite

Cancer patient, Julie, attends an exercise therapy 
session at Barwon Health

“

“

”

We are thrilled and incredibly 
grateful to Dry July for this 
grant. It will have a huge impact 
on how we can run these 
programs and we are excited 
to work with you on another 
successful campaign next year.

Imogen Boman 
Business Engagement Coordinator 
Cancer Council Western Australia

“
”

”

The HoverMatt Air Transfer System allows ward 
staff at Calvary Mater to safely transfer patients 

without lifting or straining

Look Good Feel Better workshop attendee, 
Kirsten, with her 2 daughters
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Our funds in action:  
FEEDBACK FROM GRANT RECIPIENTS

What fantastic news to receive 
on a Wednesday afternoon 
before Christmas!
On behalf of the Leukaemia 
Foundation, I would like to say 
a very big thank you to you, 
Brett, the Dry July Foundation 
and your supporters. This grant 
is vital to the growing transport 
service in Brisbane for those 
people with blood cancer and 
their families who have had to 
relocate from across Queensland 
to access treatment.

Erin Jones 
Head of Trust and Foundations 
Leukaemia Foundation

Oncology Massage provides a relaxing experience for 
patients at ONJ

Leukaemia Foundation provides free 
transport to regional and rural Australians

“

”

We are absolutely thrilled 
and so very, very, grateful for 
the support from Dry July 
Foundation!
Congratulations on a very 
successful 2017 for Dry July and 
we look forward to supporting 
and growing the 2018 campaign 
to help so many people affected 
by cancer.

Melissa Cramp 
Community and Engagement Officer 
Olivia Newton-John Cancer Wellness  
& Research Centre

“

”

This is amazing news! Thank 
you so much for letting me 
know, we’re really excited to 
work closer with Dry July on 
these projects in the new year!

Emily Kam 
Trust and Foundation Manager 
Cancer Council NSW ”

“
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We are grateful to our partners and corporate supporters who get behind the Dry July campaign by 
providing their services, expertise and products to help us spread the word about the campaign.

Thanks to our 
FANTASTIC PARTNERS IN 2017

Many thanks to Australia Bitters for their fabulous launch event in 2017, featuring Dry July ambassador Adam Spencer
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Here are some of the fantastic 2017 beneficiary teams who work so hard to promote the Dry July 
campaign in order that their patients,  their families and friends have a more comfortable environment 
during treatment. 

Thanks to our  
ENTHUSIASTIC AND INSPIRATIONAL TEAMS
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2017  
TOP FUNDRAISERS

Our participants have put in an amazing effort to raise money for Dry July. Congratulations to the top 
individual and team fundraisers for 2017.

Top Fundraisers

Spike Neumann $20,000

Mike Hirst $17,719

Vera na Ranong $8,528

Kevin Wolfe $6,953

Henry Fudala $6,609

Ellie Mackinnon $6,276

David Chapman $6,158

Clare Lubich $6,001

Annette Burke $5,902

Shane Jones $5,079

Nepean Cancer Carers $58,719

Crown Princess Mary Cancer Centre 
Westmead Staff and Patients $25,906

Concord Cancer Centre $22,030

Australia Post Group $19,531

Illawarra Cancer Care Centre Team $15,046

Salmat Australia $13,300

TradeConnex $12,247

The Alfred Dry July Team $10,027

#31 Days Sober $9,871

To Sobriety and Beyond  
- Canberra Hospital ICU $9,124

Top Teams
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Cancer Council SA - John’s Story (SA)
“When Janet was diagnosed with oesophageal cancer it knocked 
my socks off. Amidst the shock and the worry, my head was 
swimming with all of the logistics of leaving home for so long. At our 
daughter’s suggestion, we called Cancer Council SA and from the first 
conversation with Anne, the heavy load became lighter”, said John.  

“During the 10 months that we stayed at Cancer Council Lodge, Janet 
endured intense therapy. But it was made bearable by staying in such 
a compassionate environment. Having our own space was invaluable. 
Cancer Council Lodge played a huge role in helping us get through 
the treatment that has ultimately given me more time with my 
beautiful wife.“ 

Barwon Health - Scott’s Story (VIC)
One morning, Scott suffered a seizure in the shower.  What 
followed was a devastating diagnosis: anaplastic astrocytoma, a 
rare malignant brain cancer. After searching for the right words for 
his ‘grim reality’, Scott decided to write a story to explain his own 
death to his two children. The book has now been sold around 
the world and funds raised from the book will go towards Scott’s 
selected charities. 

The Barwon Health Foundation is one of these charities and he has 
since thrown his support behind #ProjectLove and the Andrew 
Love Cancer Centre Redevelopment. “The clinicians and support 
staff at the Andrew Love Cancer Centre have all been great. Their 
support has helped me get through a very tough time.”

Calvary Mater - Greg’s Story (NSW)
In November 2016, Calvary Mater Newcastle patient Greg was 
admitted to hospital with a badly infected leg.  It was necessary to 
remove infected tissue from a site in the leg where cancer had been 
removed some eight years earlier.  After nearly five weeks in hospital 
having the wound treated, Greg was able to be discharged thanks 
to the availability of one of three portable Vacuum-Assisted Closure 
(VAC) machines which were purchased with 2016 Dry July funding.

Greg comments, “I really appreciate the support Dry Julyers have 
given. The VAC machine only needs to be changed three times a 
week, giving me more freedom to do normal, everyday activities and 
reducing the inconvenience of waiting at home for extended periods 
of time... Besides, I can now say I have a manbag.”

Our impact:  
PATIENTS’ STORIES
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Our impact:  
PATIENTS’ STORIES

Cancer Council NSW - Tracy’s Story (NSW)
One of our amazing volunteers, Tracy Tran, knows all too well the 
need and benefit of our Parramatta community centre. When Tracy 
went through her own cancer diagnosis, she accessed Cancer Council 
NSW’s services for information and support. Now Tracy volunteers at 
the Parramatta community centre and facilitates the Chemo Patient 
Talks for patients and carers at Westmead Hospital each week.  

Last year, Dry July funding went towards a much needed 
refurbishment and upgrade the Cancer Council NSW’s community 
centre in Parramatta, which delivers vital support programs and 
services for patients and families in the Greater Western Sydney 
region. On behalf of Cancer Council NSW and the people we help 
every day, thank you to Dry July for making this possible!

Solaris Cancer Care - Clare’s Story (WA)
Clare is a young, vibrant single mother of two, who was one of our 
fantastic participants in the 2017 campaign raising funds for Solaris 
Cancer Care in WA. When diagnosed with cancer, she felt like she was 
battling cancer alone, and reached out for a helping hand.

“When was going through cancer I felt fearful and alone. Cancer 
Support WA, now Solaris Cancer Care, became my sanctuary... The 
centre gave me the strength I needed. 

“There is a wide selection of all that is needed in helping, supporting 
and complementing your treatment and wellness program. What I loved 
the most is, it is about taking control over parts of your health journey 
and feeling empowered and nurtured along the way. I am so thankful 
and grateful for the support that was so generously given to me.“

Ballarat Health - Karen’s Story (VIC)
“Being diagnosed with cancer is overwhelming but the BRICC Wellness 
Centre is an amazing place that offers comfort and support during 
difficult times. I felt welcomed, cared for and pampered at the Wellness 
Centre. There was space to be on my own and also opportunity to talk if 
I wanted. 

“The staff and volunteers made my time in Ballarat memorable for 
good reasons. Massages, facials, coffees and chats are all an integral 
part of rebuilding your life again, finding your new normal and slowly 
becoming stronger in mind and body. The Wellness Centre did all this 
for me.” – Karen
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Summarised  
DECEMBER 2017 FINANCIALS

Profit & loss
For the 12 months ended 31 December 2017

12 Months Ended  
31 December 2017

18 Months Ended  
31 December 2016

$ $

Revenue 4,287,603 7,017,932

Other income 240,011 315,354

Marketing expenses (379,364) (420,120)

Administrative expenses (448,068) (769,273)

Grants and donations made to Cancer Services organisations (3,425,114) (6,775,908)

Depreciations (12,303) (11,107)

Employee expenses (270)

Other expenses (6,924) (6,357)

Finance and merchant costs (27,957) (43,201)

Surplus/(deficit) before income tax 227,614 (692,680)

Income tax expense Nil Nil

Surplus/(deficit) after income tax expense 227,614 (692,680)

Other comprehensive income Nil Nil

Total Comprehensive Income 227,614 (692,680)

 *  In-kind advertising of $1,067,854 ( 2016 $1,269,228) has been taken out of the Revenue and also the Marketing expenses in the above statement.
**  The complete financial statements are lodged with the Australian Charities and Not-For-profits Commission.
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Summarised  
DECEMBER 2017 FINANCIALS

Statement of financial position
As at 31 December 2017

31 December 2017 31 December 2016
$ $

ASSETS

Current Assets

Cash

Cash and cash equivalents 2,334,344 1,810,320

Trade and other receivables 142,005 38,781

Other assets 11,321

Total Current Assets 2,476,349 1,860,422

Non-current Assets

Trade and other receivables 177,632 323,513

Plant and equipment 41,504 53,807

Total Non-current Assets 219,136 377,320

TOTAL ASSETS 2,695,485 2,237,742

LIABILITIES

Current Liabilities

Grant payables 455,996 225,557

Total Current Liabilities 455,996 225,557

TOTAL LIABILITIES 455,996 225,557

NET ASSETS 2,239,489 2,012,185

EQUITY

Retained Earnings 2,239,489 2,011,875

Total Equity 2,239,489 2,011,875

Please visit the ACNC website to view the full financials

https://www.acnc.gov.au/


THANK YOU.
If you would like to know more about Dry July Foundation, please don’t hesitate to contact us.

+61 2 9247 6691 twitter.com/dryjuly facebook.com/dryjulyteam@dryjuly.com
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