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This annual report details the Dry July 2014 campaign and 
covers the financials from 1 April 2014 to end of financial 
year 2015 (31 March 2015).

For more information about Dry July NZ Trust please contact:

 Dry July NZ Trust 
42 Kerkwall Drive, 
Naenae, Lower Hutt, 
Wellington 5011

 +61 1300 379 585

 team@dryjuly.com

 www.dryjuly.co.nz

 twitter.com/dryjulynz

 facebook.com/dryjulynz

 IRD 110 296 878

Dry July NZ Trust (2570400) was incorporated under the 
Charitable Trusts Act 1957 on 23rd November 2012.
Charity Number: CC48599



DRY JULY NZ Trust Annual REPORT 2014-15  3

Dry July is the fundraiser that challenges you to go booze-free for a month to support adults living with 
cancer.  It helps you get healthy and clear your head while also raising funds for an important cause.  Dry 
July improves the wellbeing of adult cancer patients by providing funds to create better services and 
environments for them and their families.      

What’s it all about? 

Dry July takes a lighter-hearted approach to raising funds for a serious issue.  You don’t often get the 
chance to raise money for charity by not doing something!  It is a challenge of determination that rewards 
participants with a great sense of achievement and feeling of wellbeing. 

Taking part in Dry July gives you the chance to also focus on yourself – notice your own drinking habits 
and the value of a healthy, balanced lifestyle.  DJs (Dry.July.er [dee-jay] noun: a person or team actively 
sponsored to participate in Dry July) recognise a multitude of benefits themselves such as increased 
energy levels, a clearer head and clearer skin!  DJs are supported by an online community of other 
participants, ambassadors and partners providing advice, help and encouragement throughout the 
challenge.

About Dry July

Mission
To raise funds to improve the wellbeing 

of people affected by cancer.

Vision
To ease the burden of cancer for 

every New Zealander.
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Welcome to the Dry July Annual Report 2014-
15. This is my first time writing the letter in the 
capacity of CEO as previously I wrote with Phil 
Grove as joint Executive Directors. This year, Phil 
made the tough decision to move on from the 
day-to-day management of the organisation to 
focus on other projects. As I’m sure you know, 
he is very personally involved in Dry July as a 
co-founder and he remains an active member of 
our board. I’d like to take this opportunity to pass 
on my deepest gratitude to Phil, both as a friend 
and as a colleague at Dry July. His hard work and 
dedication helped us turn a simple idea into the 
organisation we are today.

2014 was a very exciting campaign for me – as 
always, we received such fantastic support from 
our partners and supporters during the campaign 
and again supported three inspirational 
beneficiaries in New Zealand. We also saw 6,000+ 
incredible DJs raising a whopping $750,000 NZD.  
This success is only made possible thanks to 
the generosity of our participants and donors, 
and the continued support of our committed 
ambassadors, partners, staff and board members. 
The funds raised will have a significant impact on 
improving the lives of adults living with cancer.

I’d like to pass on my sincerest gratitude to 
everybody involved in Dry July 2014. I greatly 
appreciate the support shown to the organisation 
and in particular, all those who signed up to go 
Dry for July. We hope you enjoyed the challenge 
and are as proud as us of the results outlined in 
this report.

Brett Macdonald
CEO & Co-founder

A message from Brett Macdonald, CEO
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Finally, I would like to thank the founders and 
the board for their support and invitation to 
be Chairman of this wonderful charity. Their 
encouragement, passion and work ethic are the 
bedrock of the organisation and I look forward to 
aiding its growth so we can help ease the journey 
of even more New Zealanders living with cancer.

Ian Elliot
Chairman

As I write this letter, I realise just how quickly my 
first year as Chairman of Dry July has gone. When 
the 2014 campaign period started, I was acting as 
mentor to Brett Macdonald. I was so impressed by 
the organisation, and the impact it has on adults 
affected by cancer, that when the opportunity to 
step into the role of Chairman presented itself, I 
jumped at the chance. 

Now, over a year later, I’ve lived through my 
first dry month and have seen for myself the 
positive difference Dry July is having in cancer 
organisations across the country. I couldn’t be 
prouder to be Chairman of Dry July.

On behalf of the board, I would like to thank all 
participants, donors, partners, supporters and 
employees of Dry July for their tremendous 
efforts, passion and support. It is their 
commitment and focus that enables our 
continued progress.

A message from Ian Elliot, Chairman
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Distribution of Funds Raised
The Dry July NZ Trust delivers an efficient, low-cost campaign, using innovative online technology and 
social media to engage participants and donors. 

The Dry July event operates to a fundraising ratio of 80/20. This means at least 80 cents of every dollar 
raised through campaign donations goes directly to chosen beneficiaries. Dry July has a formal process 
ensuring that each of the bodies receiving donations from Dry July spend the monies appropriately on 
projects that benefit those in their cancer journey that are not otherwise funded.
            
The remaining 20 cents of every dollar raised helps us cover costs including: delivery of Dry July 
funding programs as well as overhead and operating costs such as web hosting, online transaction fees, 
marketing, promotion, merchandise, employee costs and insurance.

Dry July is focused on ensuring funds reach as many cancer services as possible, supporting a range 
of cancer services across the country. Dry July participants have the opportunity to select their chosen 
beneficiary cancer service when signing up to the challenge and this choice helps us determine how 
funds are distributed to our beneficiaries. 

In the 2014/15 Financial Year, the Dry July NZ Trust received $751,878 in donations through the Dry July 
fundraising campaign. This enabled the Dry July NZ Trust to donate $1,037,155 to our beneficiary partners 
in the 2014/15 Financial Year.

Beneficiaries
For the 2014 fundraising campaign Dry July was proud to have on board 3 beneficiaries across 
New Zealand. 

NEW ZEALAND - AUCKLAND
Auckland Region and  
Northland Hospitals

NEW ZEALAND - CANTERBURY
The Canterbury Regional Cancer & 

Haematology Service

NEW ZEALAND - WELLINGTON
Wellington Blood and

Cancer Centre
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Extract from the
Financial Statement

of Dry July NZ TRUST
For the Year Ended 31 March 2015

NOTE: This Statement is to be read in conjunction with the Notes to the Financial Statements and the 
Accountants Compilation Report. It has not been subject to an audit or review engagement.

To receive the full financial statements please email: team@dryjuly.com
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The Dry July NZ Trust board consists of six (6) directors.

The board is responsible for the governance, performance and strategic direction of the Dry July NZ Trust 
to ensure successful delivery of accountable and transparent campaigns.

In keeping with Dry July’s focus on minimising administrative costs, all board members are unpaid for their 
directorship.

MEETINGS OF DIRECTORS
During the financial year, 9 meetings of directors were held. Attendance by each director during the year 
was as follows:

Name No. eligible to attend No. attended

Mr. Scott Abraham 9 8

Mr. Graeme Dennis 9 9

Mr. Ian Elliot 7 7

Mr. Phil Grove 9 7

Mr. Brett Macdonald 9 9

Mr. Kenny McGilvary 9 9

Phil is an experienced online professional with over 
16 years of development and web experience.

In his role as Executive Director of Dry July, 
Phil has worked on many aspects of the 
business including corporate governance, legal, 
accounting, audit management and stakeholder 
management. His personal experience and 
passion for the cause helps Phil ensure Dry July 
grows year on year.

Phil holds a BSc (HONS) in Electronic Imaging and 
Media Communication from The University of 
Bradford, UK and is a graduate of the Australian 
Institute of Company Directors.

Phil Grove
GAICD, Non-Executive 
Director & Co-Founder

Brett is an experienced creative director with 
more than 15 years in branding and business 
communications.

With a background in start-ups, creative agency 
and the corporate sector means his range of skill 
sets, personable approach and passion for the 
cause are well suited to the development of 
Dry July.

Brett holds a BA (Hons) in Graphic Design and 
Communication, he was awarded membership 
to the Society of Typographic Designers and is a 
Graduate of the Australian Institute of Company 
Directors.

Brett 
Macdonald
GAICD, CEO
& Co-Founder

Governance & Our Board of Directors
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Graeme Dennis 
Non-Executive Director

ian Elliot 
Chairman, Non-Executive 
Director

Ian Elliot is a Communications Specialist. He is the 
former Chairman and CEO of George Patterson 
Bates, Australia’s largest Adverting Agency. He 
retired from that role in 2002 and took up a career 
as a non-executive director.

He is the former Chairman of Promentum Ltd and 
is currently a Non-Executive Director on the boards 
of Hills Ltd, Salmat Ltd & McMillan Shakespeare Ltd.

He is a former member of the fundraising 
committee ‘Friends of St Vincents,’ and former 
board member of The Starlight Foundation, acting 
as Chairman of the Star Day Program.

Ian is a member of the Australian Institute of 
Company Directors. His book ‘Stop Bitching, Start 
Pitching’ was a best seller for publisher Murdoch 
Books.

Graeme is a lawyer with over 20 years’ experience. 
Currently a partner of Clayton Utz, Graeme has 
advised the boards of some of Australia’s largest 
companies and State Government organisations.

Graeme is Chair of Dry July Foundation’s 
Governance Sub-Committee and has also acted 
for a number of years as the honorary solicitor 
for the Wheelchair Sports Association Inc. He 
is a proud benefactor of the Northcott Society 
and is also a benefactor of the Juvenile Diabetes 
Research Foundation.

Holding degrees in Law and Arts from both 
Sydney University and the College of Law 
(Sydney), Graeme has been admitted to practice 
as solicitor in the Supreme Courts of Victoria and 
New South Wales, the High Court of Australia and 
New Zealand.

Kenneth 
McGilvary 
Non-Executive Director 
& Co-Founder

Kenneth has ten years public relations consulting 
experience in ANZ and the UK and is well-versed 
in communicating brand strengths to both 
consumer and specialist audiences.

With considerable not-for-profit, corporate and 
consumer technology experience, he has key 
strengths in executive counsel, brand strategy, 
community engagement and problem-solving.

Kenneth holds an MA (Hons) from St Andrews 
University and the Chartered Institute of 
Marketing’s advanced certificate.

Scott is a Fellow of the Institute of Chartered 
Accountants in Australia with over 20 years of 
commercial experience.  Scott is a Director and 
owner of ABR Virtus Chartered Accountants in 
Canberra.

His role involves the specialisation in business 
advisory and taxation issues for private clients.  
Prior to the establishment of this business, Scott 
acted as an Executive Director of Canberra’s 
largest business advisory firm.

Scott has extensive business and taxation 
knowledge, holds a B. Bus (Accounting) from 
Charles Sturt University and is also a Registered 
Tax Agent.

Scott 
Abraham
Non-Executive Director
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Statement of Financial Performance
For the Year Ended 31st March 2015

NOTE  2015
$

2014
$

INCOME

Cash Donations 10,154 22,402

Online Donations 741,692 749,962

Merchandise 32 -

Total Income 751,878 772,364

LESS EXPENDITURE

Accounting Fees 8,733 2,134

Advertising 33,977 -

Bank Charges 10,754 703

Book Keeping Fee 4,528 4,952

Exchange Rate Variation 1,222 -

General Expenses 1,388 -

Insurance 1,840 -

Merchandise Expense - 2,103

PayPal Transaction Fees 5,082 1,555

Printing, Stamps & Stationery 1,537 628

Public Relations 37,134 -

Realised Currency Gains 156 66

Rents 3,444 -

Telephone, Tolls & Internet 297 -

Transaction Fees 6,049 28,461

Travel - National 1,663 -

Wages & Salaries 21,392 -

Total Expenses 139,196 40,602

NET SURPLUS $612,682 $731,762

LESS

Charitable Donations 1,037,155 177,556

NET SURPLUS / (DEFICIT) ($424,473) $554,206
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Statement of Movements in Equity
For the Year Ended 31st March 2015

2015
$

2014
$

EQUITY AT START OF PERIOD 554,206 -

SURPLUS & REVALUATIONS

Net Surplus / (Deficit) (424,473) 554,206

EQUITY AT END OF PERIOD $129,733 $554,206
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Statement of Financial Position
For the Year Ended 31st March 2015

NOTE  2015
$

2014
$

CURRENT ASSETS

Dry July Foundation - 30

ANZ Bank Account 589,907 652,748

Load & Go Travel Card 990 -

TOTAL CURRENT ASSETS 590,897 652,778

CURRENT LIABILITIES

Accounts Payable 8,421 98,572

Donations Payable 451,260 -

Dry July Foundation 1,483 -

TOTAL CURRENT LIABILITIES 461,164 98,572

NET WORKING CAPITAL 129,733 554,206

NET ASSETS $129,733 $554,206

TRUSTEES FUNDS

Funds Settled - -

Retained Surplus 129,733 554,206

TRUST CAPITAL 129,733 554,206

TOTAL EQUITY $129,733 $554,206

 
TRUSTEE TRUSTEE

Date: 22 July 2015
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Notes to the Financial Statements For the Year Ended 31st March 2015

1 STATEMENT OF ACCOUNTING POLICIES

 GENERAL ACCOUNTING POLICIES

 ENTITY & MEASUREMENT BASE

 These are the financial statements of Dry July NZ Trust. The Trust is established, and derives its 
income, for charitable purposes in New Zealand and is registered under the Charities Act 2005, its 
income is fully exempt from New Zealand Income Tax. The financial statements have been prepared 
in accordance with generally accepted accounting practice. The general accounting policies 
recognised as appropriate for the measurement and reporting of financial statements have been 
followed in the preparation of these financial statements.

PARTICULAR ACCOUNTING POLICIES

 The following is a summary of the significant accounting policies adopted by the entity in the 
preparation of the financial statements.

 
(a) FIXED ASSETS AND DEPRECIATION

 Fixed Assets are only capitalised if the cost of the asset exceeds $2,500. Depreciation 
is to be applied over the expected useful life of the asset. Details of cost, accumulated 
depreciation, asset write-off rate and remaining book value are shown on the Schedule of 
Fixed Assets and Depreciation.

(b) DONATIONS PAYABLE AND CAPITAL COMMITMENTS

 Organisations which meet the charitable aims of the Dry July Trust may apply to the 
Trustee of the Dry July Trust for grants to fund specific activities. If the activities are 
approved for funding by the Trustees of the Dry July Trust an agreement covering the 
timing of the transfer of funds is reached. When the funds are transferred, these amounts 
are shown as Distributions to Charities in the Statement of Financial Performance. If, at 
balance date, the Trustees have agreed to fund activities and are yet to transfer the funds, 
these funds are shown as Capital Commitments (refer Note 3).

(c) GOODS AND SERVICES TAX 
 
These financial statement have been prepared on a GST inclusive basis.

 CHANGES IN ACCOUNTING POLICIES

 There have been no changes in accounting policies. All policies have been applied on a basis 
consistent with those used in orevious years.

2 AUDIT STATEMENT

 These financial statements have not been audited.

Notes
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Notes to the Financial Statements For the Year Ended 31st March 2015

3 CAPITAL COMMITMENTS

 Dry July NZ Trust allocates funds to charitable purposes in accordance with its Trust Deed. At 
balance the trust has commited a further $451,260 to these charitable aims.

4 CONTINGENT LIABILITIES

 Dry July NZ Trust has no contingent liabilities as at 31st of March 2015 (2014: Nil).

5 RELATED PARTY TRANSACTIONS

 Throughout the year there have been related party transactions with The Dry July Australia Trust.

 The Dry July New Zealand Trust has been established with the same charitable aims as the Dry July 
Foundation. At 31 March 2015 $1,483 is owed to the Dry July Foundation from the trust.

 The trust aims to raise money through donations and redistribute these funds to support other 
charitable organisations with its mission of improving the wellbeing of adult cancer patients and 
their families.

Notes
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For the Year Ended 31st March 2015

COMPILATION REPORT TO THE TRUSTEES

Scope
On the basis of information you have provided we have compiled, in accordance with Service Engagement  
Standard No.2: Compilation of Financial Information, the financial statements of Dry July NZ Trust for the 
period ended 31 March 2015.

Responsibility
Information continued in the financial statements is based upon Special Purpose reporting which is 
appropriate to meet the needs of trustees and beneficiaries.

The financial statements were prepared exclusively for the benefit of the trustees and beneficiaries. We do 
not accept responsibility to any other person for the contents of the financial statements.

No Audit Or Review Engagement Undertaken
Our procedures use accounting expertise to undertake the compilation of the financial statements from 
information you provided. Our procedures do not include verification or validation procedures. No audit or 
review engagement has been preformed and accordingly no assurance is espressed.

Disclaimer of Liability Statement
As mentioned earlier in our report above, we have compiled the financial statement information based on 
information provided to us which has not been subject to an audit or review engagement. Accordingly, 
neither we or any of our employees accept and responsibility for the reliability, accuracy or completeness of 
the compiled financial information nor do we accept any liability of any kind whatsoever, including liability 
by reason of negligence, to any person for losses incurred as a result of placing reliance on the compiled 
financial information.

MARRIOTS LIMITED
CHARTERED ACCOUNTANTS
CHRISTCHURCH

18TH JUNE 2015

Compilation Report



Thank you.
We’re ready to help you with any information, please don’t hesitate to contact us.

+61 1300 379 585 twitter.com/dryjulynz facebook.com/dryjulynzteam@dryjuly.com


