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This annual report details the Dry July New Zealand 2013 campaign and covers the financials from 1 
April 2013 to end of financial year 2014 (31 March 2014).

For more information about the Dry July 
New Zealand Trust please contact:

 Dry July NZ Trust 
Vero Centre 
48 Shortland Street 
Auckland 1010

 +64 9 352 2107

 team@dryjuly.com

 www.dryjuly.co.nz

 twitter.com/dryjulynz

 facebook.com/dryjulynz

 IRD 110-296-878
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About Dry July
Dry July is a fundraiser that challenges you to go booze-free for a month to support adults living with 
cancer.  It helps you get healthy and clear your head while also raising funds for an important cause. Dry 
July improves the wellbeing of adult cancer patients by providing funds to create better services and 
environments for them and their families.   

In the two Dry July campaigns to date, 6,000+ participants have collectively raised over NZD$1.3 million, 
helping us support 3 cancer services across New Zealand.

Taking part in Dry July gives you the chance to also focus on yourself – notice your own drinking habits 
and the value of a healthy, balanced lifestyle.  DJs (Dry.July.er [dee-jay] noun: a person or team actively 
sponsored to participate in Dry July) recognise a multitude of benefits themselves such as increased energy 
levels, a clearer head and clearer skin!

DJs are supported by an online community of other participants, ambassadors and partners providing 
advice, help and encouragement throughout the challenge.

The campaign operates a full-circle fundraising model, which gives supporters clarity on how funds are 
used within each cancer service. Dry July is focused on ensuring funds reach as many cancer services as 
possible, supporting a range of cancer services across the country.

Our Mission
Dry July’s mission is to improve the wellbeing both of adult cancer patients and their families, and of Dry 
July participants making healthy lifestyle changes.

Our Vision
Dry July’s vision is to continue to benefit the cancer community and improve the wellbeing of more and 
more adults living with cancer.

Our Values
Dry July takes a lighter-hearted approach to raising funds for a serious issue.  You don’t often get the 
chance to raise money for charity by not doing something! It is a challenge of determination that rewards 
participants with a great sense of achievement and feeling of wellbeing.
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A Message from the Executive Directors
Welcome to the Dry July 2013 annual report.  It has again been a privilege for us to lead Dry July through 
another wonderful campaign where we’ve seen continued support and growth from our partners and 
supporters.  We’re very proud to look at where we are now and witness the incredible progress that’s come 
from a simple idea.

This year we have again increased the number of beneficiaries we supported in New Zealand, with 3 
inspiring organisations receiving funds.  We also saw fantastic growth in fundraising with our DJs collecting 
$770,000+ NZD.

This success is only made possible thanks to the generosity of our participants and donors and the 
continued support of our committed ambassadors, partners, staff and board members.

Unfortunately we continue to live in a society where people are being affected by a cancer diagnosis every 
day and the success we’ve seen this year will make a huge difference to the lives of adults living with this 
terrible disease.  Once again we’d like to pass on our sincerest gratitude to everybody involved in Dry July 
2013.  We greatly appreciate all the support shown to us and in particular all those who signed up to go Dry 
for July.  We hope you enjoyed the challenge and are as proud as us of the results outlined in this report.

We look forward to having you back on the wagon with us in 2014!

Many thanks,

 
Brett Macdonald Phil Grove
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What is Dry July?
Dry July is an online social community and health awareness initiative, 
where an individual or group signs up to the challenge of a month 
long sponsored abstinence from alcohol.

The funds raised from sponsorship of participants’ brave ‘dry’ efforts 
directly benefit the lives of adults living with cancer right across New 
Zealand.

Sponsorship is primarily raised online via participant or team profile pages.

Dry July is about clearing your head and making a difference. Get healthy, challenge yourself, encourage 
positive change and a healthy attitude to alcohol consumption.

Dry July NZ Trust (2570400) was incorporated under the Charitable Trusts Act 1957 on 23rd November 
2012.

Charity Number: CC48599

Background
Dry July began as an idea amongst mates in June 2007 to ease off the beers for a month whilst raising 
money for a cause very close to their hearts.

With a collaboration of skills-sets and an aspiration to make a positive change, Brett Macdonald, Phil Grove 
and Kenny McGilvary founded Dry July with the aim of improving the lives of adults living with cancer in 
their local community.

DJ (Dry.July.er) [dee-jay] 
noun: a person or team 
actively sponsored to 
participate in Dry July.
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2013 Dry July Campaign
With the successful launch in 2012 that took 2,000+ Kiwi’s on the Dry July bandwagon, 2013 was our 
second campaign year so we set out to raise the bar even higher and to deliver a higher-profile campaign 
that would see more funds benefitting people living with cancer.

We started by extending our beneficiary reach from Auckland City Hospital, in 2012, to Wellington Hospital 
and Christchurch Hospital in 2013.

In the build up to the 2013 campaign we revamped the Dry July brand and introduced the ‘chalkboard’ 
styling.  A fresher approach to engaging participants and donors via social media saw an increase in 
Facebook ‘likes’ and twitter followers.

Over 4,000 people signed up to Dry July 2013, raising NZD$770,000+, meaning it was another strong year 
for the NZ Trust. We are pleased to present some of the real tangible changes these funds have been able 
to facilitate, in this annual report.

Corporate Partners
Dry July would not be able to operate without the help of our supportive partners who provide their 
expertise and products free of charge, or contribute to our campaign costs, helping us minimise our 
administrative costs and to deliver you an exciting campaign.

Major Partners Supporting Partners

Beneficiaries
This year, Dry July is proud to have on board 3 beneficiaries across New Zealand.  Dry July is focused on 
ensuring funds reach as many cancer services as possible, supporting a range of organisations across the 
country.

New ZealaNd - aucKlaNd
Auckland Region and  
Northland Hospitals

New ZealaNd - caNterbury
The Canterbury Regional Cancer & 

Haematology Service

New ZealaNd - welliNgtON
Wellington Blood and

Cancer Centre
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Kerre Woodham, Temuera Morrison and Richard Sullivan

Ambassadors 
Becoming a Dry July Ambassador means more 
than just putting your face to the cause...It means 
actually signing up and ‘going dry’ with the rest of 
us!

Each ambassador for 2013 came on board on a 
voluntary basis because they truly believe in Dry 
July and its cause. We’re truly grateful to each of 
them.

Media Highlights
Key press items generated

woman’s weekly - 25/6/12 - Kerre Woodham featureShortland Street - TV Series - Dry July written into script

tV3 - News - 5pm, 24th June 2012
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Key Campaign Statistics
www.dryjuly.co.nz

criteria 2012 2013 % growth

Participants

Total Participants 2,100 4,122 96%

Male 648 1,452 124%

Female 1,452 2,670 84%

Number of teams 206 401 95%

Funds

No. individual donations 13,418 21,652 61%

Dollars raised $555,869 $772,364 39%

Average amount raised per participant $264 $186 -30%

website

Total number of page views 403,000 729,094 81%

Unique visitors to the website (May-Aug) 53,000 90,260 70%

Total visitors to the website (May-Aug) 105,500 177,789 69%

Average length of site visit 4mins 05secs 3mins 57secs -2%

communications

Total emails sent 70,000 119,000 70%

Email open rate 40% 40% -

Social Media

Facebook - 1,800 -

Twitter - 171 -
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154,473
Total admin funds

Distribution of Funds Raised
The Dry July NZ Trust operates to a fundraising ratio of 80/20, meaning 80 cents in every dollar raised goes 
directly to the beneficiary cancer services.

Dry July participants choose their beneficiary cancer service when signing up to the challenge and this 
choice is taken into consideration when determining how funds are distributed to our beneficiaries.

In keeping with the local, grass roots origins of Dry July we want to ensure money raised in a region stays 
there and benefits local cancer patients and their families.  It is our intention to be an efficient, accountable, 
low cost, transparent and effective charitable organisation.

Given the level of involvement Dry July requires to operate, the remaining 20 cents in every dollar is utilised 
to cover, but is not limited to, campaign, operating and administration costs, along with promotion and 
awarenss expenses.

The figures below indicate how and where the funds raised from Dry July 2013 have been utilised.

The funds raised were distributed to the beneficiary cancer services within five weeks of closing the 
campaign on 31 August 2013.  Additional corporate matching and offline donations were received after 
campaign close-off .

772,364
Total NZD$ funds raised

617,891
Funds donated to beneficiaries
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Funds at Work with Our Beneficiaries
The following are some of our funded projects in New Zealand. To read more about where the Dry July 
New Zealand funds are going, and how they’re making a difference at your local cancer service please visit 
nz.dryjuly.com/how-we-help.

The improvement projects already 
funded by Dry July were the installation 
of Wi-Fi in waiting areas, new seating, 
new children’s play equipment and the 
construction of a healing/reflection 
garden for the use of patients
                                                                    

Northern Regional Cancer and Blood Service,
Auckland City Hospital

The Northern Regional Cancer and Blood Service at Auckland City Hospital supports patients 
from all over New Zealand’s upper North Island, from Northland to South Auckland, covering a 
population of 1.6 million people or 38 per cent of New Zealand.

The service is a comprehensive cancer centre treating patients aged 15 and up. Last year, the 
centre saw up to 300 patients per day for treatment, delivering radiotherapy delivered from 6 
linear accelerators (160-180 patients per day), medical oncology day stay (50-70 patients receiving 
chemotherapy per day), and haematology day stay (20-30 patients per day).

The improvement projects already funded by Dry July were the installation of Wi-Fi in waiting 
areas, new seating, new children’s play equipment and the  construction of a healing/reflection 
garden for the use of patients within the service building at Auckland City Hospital. The radiation 
oncology waiting area was also renovated. Funds have been earmarked for a wellness space 
in the new BMT building, and improvements have been made in the Oncology Day stay ward. 
Funds raised by Dry July 2014 will go towards further improving the comfort of patients receiving 
treatment at the cancer centre in Auckland as well as at Counties Manukau Health, Northland 
DHB, and Waitemata DHB.

New chemotherapy chairs

Diane Sherwin relaxing outside in the upgraded garden

Kaitui Moutira passing time during his treatment
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Canterbury Regional Cancer and 
Haematology Service, Christchurch

The Canterbury Regional Cancer & Haematology Service provides a comprehensive service for a 
population of 750,000 people. The service sees approximately 220 patients each day. Outpatient 
services include a 12-chair chemotherapy day ward, a 20-chair medical day Unit and four 
linear accelerators. Inpatient services are delivered through a 30-bed oncology ward, a 15-bed 
bone marrow transplant unit and a dedicated brachytherapy unit. Peripheral clinics are held in 
Greymouth, Timaru, Ashburton, Nelson and Blenheim.

The service supports 4,100 surgical, medical and radiation adult inpatients every year. They care 
for 7,350 outpatients per year and 1,000 palliative care patients. 530 new haematology patients 
are seen each year.

The Christchurch earthquakes of 2010 and 2011 continue to affect the daily lives of Canterbury 
patients and their families. Many are in different stages of the insurance claim settlement, repair 
and rebuilding process for their homes. Work on the infrastructure of our city and the facilities 
where our services are housed also affect them. Our 2014 Dry July projects are designed to 
increase the comfort of our patients, helping to alleviate some of the stress that comes from a 
cancer diagnosis as well as the pre-existing stress of life in Christchurch.

Funds at Work with Our Beneficiaries (continued)

Luminous sky ceilings Maria Schaap and Dry July Ambassador Marg Foster
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Funds at Work with Our Beneficiaries (continued)

Wellington Blood and Cancer Centre

Wellington Blood and Cancer Centre operate a comprehensive cancer centre model across an 
inpatient and outpatient facility. The centre treats patients from Wellington, Hutt Valley, Porirua 
and Kapiti Coast proving Tertiary Oncology for Wairarapa, and some patients from Nelson 
Marlborough. We also provide Quaternary Service for patients for selected tumour types from 
Hawkes Bay, Taranaki, and Mid Central.

Outpatient care is delivered in an ambulatory care day unit across two floors: inpatient care is 
delivered in a 36 bed inpatient facility shared by three disciplines (oncology, haematology, and 
bone marrow transplant). We are the only provider of oncology/haematology care in our region. 
We also operate the regional bone marrow transplant service.

A project was initiated in 2012 to upgrade our current facility – we have insufficient space to 
service the existing volume of patients and the ever increasing complexity of care required 
necessitates additional resources. We seek to further improve our cancer services with funds from 
Dry July 2014.

Workbooks for young children to colour in Ceramic mugs for patients to use

Chair beds for carers

The Wellington Blood and Cancer 
Centre used funds from Dry July 2013 
to purchase chairs that turn into beds 
for carers and relatives of cancer and 
haematology patients staying on 
Ward 5 North. 
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Our Performance
With significant increase across key aspects of the campaign, we hope to increase growth even further next 
year with a bigger team and greater partner involvement.
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Extract from the
Financial Statement

of Dry July NZ TRUST
For the Year Ended 31 March 2014

To receive the full financial statements please email: team@dryjuly.com
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Statement of Financial Performance
For the year ended 31 March 2014

Notes 2014
$

Revenue 772,364

Administration expenses 9,883

Finance and merchant costs 30,719

Donation expenses 177,556

Net Surplus 554,206

Statement of Financial Position
as at 31 March 2014

Notes 2014
$

current assets

Dry July Foundation 652,748

ANZ Bank Account 30

total current assets 652,778

current liabilities

Accounts Payable 98,572

Net working capital 554,206

Net assets 554,206

trustee Funds

Funds Settled -

Retained Surplus 554,206

Trust Capital 554,206

total equity 554,206
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Graeme is a lawyer with over 20 years experience acting in commercial and 
corporate law. Currently a partner of Clayton Utz, Graeme has advised the 
boards of some of Australia’s largest companies on major transaction and 
acquisitions, and also advised the boards of State Government corporations 
on their powers, duties and responsibilities.

Graeme is Chair of Dry July Foundations Governance Sub-Committee and has 
also acted for a number ofyears as the honorary solicitor for the Wheelchair 
Sports Association Inc, advising particularly on charitable fundraising and 
collection rules. He is also a proud benefactor of the Northcott Society, a 
charity which provides respite care to the families of children with disabilities, 
and is also a benefactor of the Juvenile Diabetes Research Foundation.

Holding degrees in Law and Arts from both Sydney University and the 
College of Law (Sydney), Graeme has been admitted to practice as solicitor 
in the Supreme Courts of Victoria and New South Wales, the High Court of 
Australia and New Zealand.

Phil is an experienced online professional with over 16 years of development 
and web experience. His time in corporate, agency and contract roles has 
allowed him to see all facets of the online world.

In his role as Executive Director of Dry July, Phil has worked on many aspects 
of the business including corporate governance, legal, accounting, audit 
management and stakeholder management. His personal experience and 
passion for the cause helps Phil ensure Dry July grows year on year.

Phil holds a BSc (HONS) in Electronic Imaging and Media Communication 
from The University of Bradford, UK and is a graduate of the Australian 
Institute of Company Directors.

P. Grove
Trustee & Co-Founder

Brett is an experienced creative director with more than 15 years in branding 
and business communications.

With a background in start-ups, creative agency and the corporate sector 
means his range of skill sets, personable approach and passion for the cause 
are well suited to the development of Dry July.

Brett holds a BA (Hons) in Graphic Design and Communication, he was 
awarded membership to the Society of Typographic Designers and is a 
Graduate of the Australian Institute of Company Directors.B. Macdonald

Trustee & Co-Founder

G. Dennis 
Trustee

Governance & Trustees
The Dry July NZ Trust board consists of 3 Trustees.  The board is responsible for the governance, performance 
and strategic direction of the Dry July NZ Trust to ensure successful delivery of accountable and transparent 
campaigns.  In keeping with Dry July’s focus on minimising administrative costs, all Board members are 
unpaid for their directorship.
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Notes
1. StateMeNt OF accOuNtiNg POlicieS

 geNeral accOuNtiNg POlicieS

 eNtity & MeaSureMeNt baSe

 These are the financial statements of Dry July NZ Trust. The Trust is established, and derives its 
income, for charitable purposes in New Zealand and is registered under the Charities Act 2005, its 
income is fully exempt from New Zealand Income Tax. The financial statements have been prepared 
in accordance with generally accepted accounting practice. The general accounting policies 
recognised as appropriate for the measurement and reporting of financial statements have been 
followed in the preparation of these financial statements.

 Particular accOuNtiNg POlicieS

 The following is a summary of the significant accounting policies adopted by the entity inthe 
preparation of the financial statements.

a) gOOdS aNd SerViceS tax

 These financial statements have been prepared on a GST inclusive basis.

 chaNgeS iN accOuNtiNg POlicieS

 There have been no changes in accounting policies. All policies have been applied on a basis 
consistent with those used in previous years.

2. audit StateMeNt

 These financial statements have not been audited.

3. caPital cOMMitMeNtS

 Dry July NZ Trust allocates funds to charitable purposes in accordance with its Trust Deed. At balance 
date the trust has committed a further $269, 719 to these charitable aims.

4. cONtiNgeNt liabilitieS

 Dry July NZ Trust has no contingent liabilities as at 31st March 2014 (31st March 2013: Nil).

5. related Party traNSactiONS

 Throughout the year there have been related party transactions with The Dry July Australia Trust.

 The Dry July New Zealand Trust has been established with the same charitable aims as the Dry July 
Foundation. The trusts aim to raise money through donations and destribute these funds to support 
other charitable organisations work its mission of improving the wellbeing of both adult cancer 
patients and their families.
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Compilation Report
cOMPilatiON rePOrt tO the truSteeS

Scope
On the basis of information you provided we have complied, in accordance with Service Engagement 
Standard No. 2: Compilation of Financial Information, the financial statements of Dry July NZ Trust for the 
period ended 31 March 2014.

responsibility
Information contained in the financial statements is based upon Special Purpose reporting which is 
appropriate to meet the needs of trustees and beneficiaries.

The financial statements were prepared exclusively for the benefit of the trustees and beneficiaries. We do 
not accept responsibility to any other person for the contnets of the financial statements.

No audit Or review engagement undertaken
Our procedures use accounting expertise to undertake the compilation of the financial statements from 
information you provided.  Our procedures do not include verification or validation procedures. No audit 
or review engagement has been performed and accordingly no assurance is expressed.

disclaimer of liability Statement
As mentioned earlier in our report above, we have compiled the financial information based on information
provided to us which has not been subject to an audit or review engagement. Accordingly, neither we or 
any of our employees accept any responsibility for the reliability, accuracy or completeness of the compiled 
financial information nor do we accept any liability of any kind whatsoever, including liability by reason 
of negligence, to any person for losses incurred as a result of placing reliance on the compiled financial 
information.

MARRIOTTS LIMITED
CHARTERED ACCOUNTANTS
CHRISTCHURCH

Dated: 15 August 2014



Thank you.
We’re ready to help you with any information, please don’t hesitate to contact us.

+64 9 352 2107 twitter.com/dryjulynz facebook.com/dryjulynzteam@dryjuly.com


